
























































 

Testimony by Jesse Laymon, 
Policy Director of the New York City Employment and Training Coalition (NYCETC) 

At the Special Joint Hearing on Tourism in New York City 
with Councilmembers Powers, Vallone, and Van Bramer 

 
November 29, 2018 

Good afternoon and thank you for giving members of the public and the economic and workforce 
development communities the opportunity to testify on the opportunities associated with New York’s 
historically large and growing tourism and entertainment sector.  

 

My name is Jesse Laymon, Policy Director for the New York City Employment and Training Coalition (NYCETC). 
The New York City Employment & Training Coalition (NYCETC) supports the workforce development 
community to ensure that every New Yorker has access to the skills, training, and education needed to thrive 
in the local economy, and that every business is able to maintain a highly skilled workforce. With over 150 
members, NYCETC works with community-based organizations, educational institutions and labor 
management organizations engaged in New York City workforce development, to improve policy, practices, 
and outcomes to achieve economic inclusion for the city’s workers, job-seekers and employers. 

 

Today we would like to lend our support to the findings of the Center for an Urban Future (CUF), especially the 
recommendations included in [the second section of recommendations] their report that pertain to preparing 
and linking more New Yorkers to career opportunities in the tourism sector. 

 

The report from CUF (which is one of our 150+ member organizations) makes it clear that New York has been 
the beneficiary of extraordinary growth in businesses that cater to the 60+ million travellers who visit our city 
each year, but also that the City government has done too little to harness this growth to maximize the value 
for unemployed and underemployed New Yorkers, and for entrepreneurs from marginalized communities. The 
sector’s growth has been too concentrated in a few highly-trafficked tourist districts (all located in 
Manhattan), and the resulting job growth has also been more narrow that we should strive for. 

 

In fact, the growth of the city’s tourist economy is in this way analogous to the 21st-Century growth of other 
sectors of the economy (tech, media, etc) in New York - a driver of enormous wealth creation, an expanded 
tax base, and major new opportunities, but also of rising costs and too little sharing of the good fortune. 

 

With that in mind, we at the NYC Employment and Training Coalition would encourage the Council to move 
ahead with the recommendations in the second section of the CUF report, focusing new resources on job 
training programs that link marginalized communities to good jobs in the growing tourism sector and related 
parts of the economy (such as entertainment, high-end retail, etc). Programs that focus on serving clients who 



would not otherwise be on track for good middle-class jobs (such as English-language learners, out-of-school 
youth, people with disabilities and people with justice involvement, etc) should be an especially high priority. 

 

We also agree with the specific recommendation from CUF to transform one of the (failed and/or unrealized) 
Industry Partnerships that currently reside at the Department of Small Business Services into a Tourism 
Partnership aimed at linking employers in this sector to the local CBO-housed job training programs that could 
fill their open positions.  We do not think this new Partnership would necessarily need to be housed at SBS, as 
that has not led to success for the existing Industry Partnerships.   

 

I know that you and your fellow City Council Members support the work of the workforce development 
community broadly, and of the Employment and Training Coalition, and I want to thank you for your 
continued commitment to working with us to maximize equity in our local economy and career opportunities 
for those traditionally disconnected from them. 

 

Thank you for your time and consideration of these matters. We at the Employment and Training Coalition 
would be happy to answer any questions from the Council to the best of our ability. 



                                                                                                                       
November 20, 2018 

Written testimony respectfully submitted to the New York City Council on behalf of Hector Batista, 

President and CEO of the Brooklyn Chamber of Commerce, regarding The Economic Impact of the 

City’s Tourism Infrastructure and Cultural Attractions     

The Brooklyn Chamber of Commerce is the borough’s leading voice for Brooklyn’s business community. We 

promote economic development across the borough of Brooklyn and advocate on behalf of our member 

businesses. The Brooklyn Alliance is the not-for-profit economic development affiliate of the Brooklyn 

Chamber, which includes the Business Solutions Center in the borough that we manage. Brooklyn Alliance 

Capital is the third affiliate of the Brooklyn Chamber and provides micro loans to immigrant and minority-owned 

small businesses.  

Explore Brooklyn is the tourism and hospitality arm of the Brooklyn Chamber with a dedicated tourism website 

for Brooklyn dining, events, shopping, attractions, and more. It was created to foster economic growth by 

spreading the word to tourists and businesses alike that Brooklyn is the place to be. This year, we created the 

Explore Brooklyn 100 Adventures Passport, a digital guide that provides 100 of the best things to see and do 

around Brooklyn. We also redesigned the Explore Brooklyn website to highlight our vibrant and diverse 

neighborhoods. Explore’s website and social media platforms are resources that drive visitors and locals to 

take advantage of the rich events and exciting businesses that we have here.    

Tourists from around the world see Brooklyn as a destination for its cultural institutions, cuisine, sights, and 

unique neighborhoods. In 2016, Brooklyn’s rate of growth (4.6%) outpaced the city’s by two times, and three 

times that of the state. In 2017, a record 62.8 million people visited NYC (CUF Destination New York, 2018). 

This tourism boom has greatly impacted Brooklyn’s development across the borough and is a major economic 

driver for the borough as a leading job creator.  

The tourism and entertainment industry makes up the third largest industry in Brooklyn with over 53,900 jobs, 

which account for 9.2% of the private sector jobs in Brooklyn. From 2015-16, this industry saw a 4.2% increase 

in job growth (U.S. Bureau of Labor Statistics and LEG). Tourism and entertainment are thriving in the borough 

with very strong wage growth and the second largest real wage increase in Brooklyn. Since 2012, these wages 

have increased by 11.9% (NYC Dept. of Labor). Visitors to Brooklyn have also driven growth in the hospitality 

sector. There are currently over 50 hotels (4,700+ rooms) in Brooklyn (a 198% increase since 2000, according 

to CUF Destination New York, 2018) and more than 23 new hotels are projected to open by the end of 2018.     

Tourists stimulate the local economy throughout the borough, which has more than 350 arts organizations, 

including the Brooklyn Museum (Crown Heights), BAM (Fort Greene), Kings Theatre (Flatbush) and cultural 

institutions, such as the Brooklyn Children’s Museum (Crown Heights), and the iconic entertainment district of 

Coney Island. Independent Brooklyn-Made products, sold throughout the borough, are desirable souvenirs that 

benefit from the huge increase in visitors we have seen in recent years.   

Brooklyn has become a global destination where visitors explore the vast borough and discover its vibrant arts 

and culture, fine dining, authentic style, and beautiful sights. The tourism sector drives Brooklyn’s economic 

development and will continue to do so. We support efforts to sustain and grow our tourism infrastructure 

through investment in promotional marketing focused on our inimitable and exciting neighborhoods and by 

funding improvements to our transit infrastructure, including intra-borough transit such as the BQX. We look 

forward to engaging with our partners in government and the community to continue to build the Brooklyn 

brand, increase tourism, and foster the health and growth of all of our businesses and workers. 
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My name is Anthony Ramirez II and I am the CEO of Mainland Media, a media influence company 

dedicated to improving the image of The Bronx and showing the world that The Bronx is as rich with 

culture and history as any other city. Three companies fall under the Mainland Media umbrella (1) From 

The Bronx Design – a Bronx-themed online retail store (2) The Bronx Beer Hall – a craft beer 

destination in The Bronx and (3) Taste of The Bronx – a Bronx-business focused subscription box. I am 

also a member of NYC & Company’s Board of Directors.  

 

Mainland Media commends the City Council for taking the time to focus on NYC’s tourism industry 

and for exploring ways to support NYC tourism and improve the NYC experience for visitors. Tourism 

has a tremendous impact on NYC’s economy and spans several different industries including retail, 

food, hospitality and culture. It helps promote an understanding of New York’s culture, arts, history, 

cuisine and people. As a life-long Bronx resident and a bar owner, I have seen the positive impact 

tourism has had on our borough, specifically the impact it has had on Bronx Little Italy and its 

businesses.  

That being said, NYC itself isn’t always the friendliest to visitors and there are some 

recommendations/immediate steps the City can take to improve the tourism industry. Many of these 

steps have been outlined in The Center for an Urban Future’s study “Destination New York: 

Understanding the Value of NYC’s Tourism Industry” and would directly affect businesses such as my 

own outside of Manhattan. 



Make Tourism a Larger Part of the City’s Economic Development Agenda 

• NYC should expand efforts to help small businesses market themselves. Nothing screams 

“authentic New York” like its small businesses and small business owners. Unfortunately, small 

businesses are exactly that – SMALL – and usually don’t have the time or resources to put 

towards marketing and promotion. Connecting small businesses to tourism industry partners 

would help these businesses grow while introducing visitors to unique and authentic New York 

experiences.   

• Increase NYC & Company funding to highlight attractions and businesses outside of Manhattan. 

Let’s face it, Manhattan is kind of boring. There’s so much to do outside of Manhattan and 

tourists (especially repeat visitors) are increasingly willing to explore, within reason. They also 

want to feel safe and welcome in the neighborhoods they visit. That sense of security will only 

come with increased exposure to the people and places in the outer boroughs.  

Build and Expand the Tourism Jobs Pipeline 

• I fully support the creation of a tourism industry partnership at NYC Small Business Services 

(SBS). We currently work with a Workforce1 Career Center in The Bronx to fill positions at The 

Bronx Beer Hall. Unfortunately, it sometimes proves difficult to find qualified candidates who 

can work as both hosts, bartenders, servers AND Bronx ambassadors. A partnership with SBS 

would help identify candidates ready to work with tourists. It could also help make connections 

with other like-minded businesses in the area.  

Improve the Tourist Experience and Better Welcome Visitors to NYC 

• Two words: more signage. It’s easy(er) for visitors to get to Manhattan from NYC airports than 

any other borough. Except for Queens, because they land there. Signage with instructions on 

traveling to each borough in multiple languages would go a long way to help visitors navigate 

their way around NYC. 

• Address quality of life issues in all areas of NYC, tourist destinations included. This includes 

things like cleanliness and maintenance of public spaces to homelessness and pan handling.  

 



Invest in the Infrastructure Required to Sustain a Healthy Tourism Economy 

• Public transportation is still the easiest and best way to get around NYC. Upgrades and changes 

need to be made to the MTA system. These changes include everything from system upgrades 

and multilingual signage both on the streets and online that would help visitors navigate NYC 

and plan their trip. 

The full study outlines the value of NYC’s tourism industry and includes many more viable 

recommendations. Recognizing the impact tourism has on NYC and embracing the tourism industry 

will not only empower and benefit our City, but its residents and businesses as well. 

 

        Respectfully Submitted, 

        
        Anthony Ramirez II 

        CEO, Mainland Media 

        T: (646) 295-3487 

        E: aramirez@mainlandmedia.net 

 

 

 

 












