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	The Council of the City of New York

Finance Division

Michael Keogh, Director

Fiscal Impact Statement
Intro. No: 296-A


Committee:
Consumer Affairs



	Title: A Local Law to amend the administrative code of the city of New York, in relation to regulating the effective period of prices posted on signs, posters or placards for the sale of gasoline and diesel motor fuel.

	Sponsors:
Council Members Liu, Comrie, Addabbo Jr., Brewer, Clarke, Foster, Gennaro, Gentile, Gonzalez, James, Mark-Viverito, Martinez, Monserrate, Nelson, Weprin and the The Public Advocate (Ms. Gotbaum).



	Summary of Legislation: This legislation would amend subchapter 5 of chapter 4 of title 20 of the administrative code of the City of New York to prohibit a gasoline or diesel motor fuel retailer from increasing the retail per-gallon sale price more than once in a period of twenty-four hours. Gasoline and diesel motor fuel retailers would be required to visibly post fuel prices. 

In addition, every retailer of petroleum products would be required to maintain a daily sales record of all petroleum products for all posted prices. All records must be maintained in chronological order and are required to be preserved for a period of one year. All sales records for the immediate preceding thirty days must be accessible on the premises to the Department of Consumer Affairs (DCA) for inspection. Any sales records required for the period beyond the immediate thirty days must be presented to the DCA within five business days after the retailer has been served by DCA to produce the sales records.     

Although the legislation does not create new violations regarding the posting of prices, increasing prices within a certain time period, and sales recording keeping requirements, pursuant to existing law (subdivision a of section 20-674 of the same subchapter and title) a violation of this bill will be classified as a misdemeanor and would be punishable by a fine ranging between $500 and $1,000 and/or by imprisonment for not more than 30 days. A second violation within the span of twenty-four months would be punishable by a fine ranging between on $1,000 and $15,000 and/or imprisonment for not more than 90 days. All violations would be subject to civil penalties ranging in identical dollar amount ranges, given analogous violation occurrences, to these criminal violations. 



	Effective Date: This local law shall take effect 30 days after its enactment; provided, however, that the Commissioner of Consumer Affairs may take any actions necessary prior to such effective date for implementation of this local law including, but not limited to, establishing guidelines and promulgating rules.



	Fiscal Year In Which Full Fiscal Impact Anticipated: Fiscal 2008

	Fiscal Impact Statement:
Effective FY07

FY Succeeding

Effective FY07

Full Fiscal

Impact FY08

Revenues 

See Below

See Below

See Below

Expenditures 

See Below

See Below

See Below

Net

$0

$0

$0



	Impact on Revenues:  According to the Administration, there will be minimal impact on revenues resulting from the enactment of this legislation.



	Impact on Expenditures:  According to the Administration, there will be minimal impact on expenditures resulting from the enactment of this legislation.



	Source of Funds To Cover Estimated Costs:
  Not applicable



	Source of Information:
City Council Finance Division 

                                                

	Estimate Prepared By:     Veronica McNeil, Legislative Financial Analyst

                                                Latonia McKinney, Assistant Director



	History:

            An amended version was previously considered by Committee on June 30, 2006.

                                                To be considered by the Committee on July 19, 2006.

	Date Submitted to Council: April 26, 2006 
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