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Title: 
A Local Law to amend the administrative code of the city of          New York, in relation to price displays on all signs posted by gas stations other than signs on dispensing devices
Administrative Code:
Amends section 20-672 of Title 20 of the Administrative Code of the city of New York.

Proposed Int. No. 586-A:
By Council Members Espinal, Arroyo, Cabrera, Koslowitz, 
  Mealy, King and Johnson 
Title: 
A Local Law to amend the administrative code of the city of          New York, in relation to signs, posters or placards that advertise gas prices

Administrative Code:
Amends section 20-672 of Title 20 of the administrative code of the city of New York 

Proposed Int. No. 682-A:
By Council Members Garodnick, Williams, Chin, Constantinides, Gibson, King, Koslowitz, Lancman, Levin, Richards, Rose, Rosenthal, Van Bramer, Cohen, Cumbo, Barron, Kallos, Mendez and Rodriguez 
Title:
A Local Law to amend the administrative code of the city of New York in relation to conduct in connection with offers to induce a person to vacate a dwelling
Administrative Code: 
Amends paragraph 48 of subdivision a of section 27-2004 of the administrative code of the city of New York by adding a new subparagraph f-3
I.
Introduction
On Tuesday August 11, 2015, the Committee on Consumer Affairs, chaired by Council Member Rafael Espinal, will hold a hearing and committee vote on the following three pieces of legislation:

Proposed Introductory Bill Number 287-A (“Proposed Int. No. 287-A”), a local law to amend the administrative code of the city of New York, in relation to price displays on all signs posted by gas stations other than signs on dispensing devices, which was first heard by the Committee on September 18, 2014; 
Proposed Introductory Bill Number 586-A (“Proposed Int. No. 586-A”), a local law to amend the administrative code of the city of New York, in relation to signs, posters or placards that advertise gas prices, which was first heard by the Committee on February 24, 2015; and

Proposed Introductory Bill Number 682-A (“Proposed Int. No. 682-A”), a local law to amend the administrative code of the city of New York in relation to conduct in connection with offers to induce a person to vacate a dwelling, which was first heard by the Committee jointly with the Committee on Housing and Buildings on April 29, 2015. 
II.
Gas Station Signage Legislation
On January 23, 2013, the Council passed Local Law 9 of 2013 which required all gas stations to erect road signs that state the price per gallon for every grade of gasoline offered for sale and for each form of payment, specifically cash, credit, debit or other. The requirement proved to be burdensome on smaller gas stations that could not afford to erect such a sign and gas stations on premises with zoning restrictions on such signs. According to gas station representatives whose gas stations already had road signs, their existing road signs were not in compliance with the rules promulgated by the Department of Consumer Affairs (“DCA”) pursuant to our local law because their signs were not large enough to comply with the new rules or contain all of the new required information. Further, it was argued that signs containing all of the required pricing information would appear cluttered and difficult to follow for oncoming drivers. Finally, gas station owners have requested changes to local law that would allow them to erect signs illuminated by light-emitting diode (“LED”) lights for purposes of clarity to consumers and ease in managing the sign. 
These two bills would clarify the requirements for any signs, posters or placards that advertise the price of petroleum products offered for sale at a gas station. 
a. Proposed Int. No. 287-A
Proposed Int. No. 287-A would require that if a gas station chooses to display any signs, posters or placards advertising the price of gasoline that such signs, posters or placards state, at minimum, the price per gallon inclusive of all applicable taxes of the lowest grade of gasoline offered for sale. The bill would also allow gas stations that choose to erect road signs for purposes of advertising their gasoline to oncoming traffic to post LED signs.  Currently, DCA issues violations for any sign advertising the sale of petroleum products that does not contain black lettering on white background, as per the Administrative Code.  

The bill would go into effect 180 days after it becomes law. 
b. Proposed Int. 586-A
Proposed Int. No. 586-A would require gas stations that offer a different price for purchases made in cash or other specified form of payment to state the price for each type of accepted payment on any sign, poster or other display that advertises the price of gasoline offered for sale.
The bill would go into effect on the same day as Proposed Int. No. 287-A.
III.
 Tenant Relocator Specialists: Proposed Int. No. 682-A
In New York City, there has been a long history of owners offering rent-regulated tenants money to vacate their apartments. In recent years, due in part to rapidly increasing rents, some owners have engaged in abusive and intimidating behaviors to coerce tenants into accepting these buyout offers and leaving their homes. 
Proposed Int. No. 682-A would amend the Housing Maintenance Code’s definition of “harassment” to make it unlawful for a dwelling owner to, in connection with a buyout offer: (1) threaten, intimidate, or use profane or obscene language; (2) contact tenants at odd hours or with such frequency as to reasonably be expected to abuse or harass; (3) contact tenants at their place of employment without prior written consent; or (4) knowingly falsify or misrepresent information provided to the tenant.

This local law takes effect on the same date as a local law of the city of New York for the year 2015 amending the administrative code of the city of New York relating to amending the definition of harassment to include certain buyout offers, as proposed in introduction number 757-A, takes effect.
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Proposed Int. No. 287-A

By Council Members Arroyo, Koo and Espinal

A Local Law to amend the administrative code of the city of New York, in relation to price displays on all signs posted by gas stations other than signs on dispensing devices

Be it enacted by the Council as follows:

Section 1. Section 20-672 of the administrative code of the city of New York, subdivisions a and d as amended by local law number 31 for the year 1988, subdivisions b and c as amended by local law number 9 for the year 2013, paragraph 2 of subdivision b as added by local law number 9 for the year 2013, subdivision e as relettered by local law number 31 for the year 1988, and subdivision f as added by local law number 77 for the year 1988, is amended to read as follows:


§ 20-672 [Placards to be posted] Price displays. 

a. Except as provided in subdivision five of section one hundred ninety-two of the agriculture and markets law, it shall be unlawful for any person, in connection with the sale or offer for sale at retail of any petroleum products for use in motor vehicles or motor boats, [other than gasoline or diesel motor fuel,] to post or maintain at such place of sale [or offer to sale,] any sign, placard or other display that states[, relates or refers to] the price at which such petroleum products are sold or offered for sale, except as follows:


1. The price [stated, mentioned or referred to] on such sign, placard or other display[,] shall be stated by the unit of the measure at which such petroleum products are customarily sold at retail[.] and shall include all applicable taxes;



2. The name, trade name, brand, mark or symbol, and grade or quality classification, if any, and method of processing of such petroleum products shall be clearly stated on such [signs] sign, placard or other display, and, if such petroleum products are sold without identification by name, trade name, brand, mark or symbol, such sign, placard or other display shall refer clearly to such petroleum products as unbranded[.];

3. In relation to the sale of gasoline for use in motor vehicles or motor boats, the price for the lowest grade of gasoline offered for sale shall be stated; and


b. [In addition to any sign or placard required pursuant to subdivision five of section one hundred ninety-two of the agriculture and markets law, there shall be a sign, poster or placard clearly visible to drivers of approaching motor vehicles on the premises of every location at which gasoline and/or diesel motor fuel are sold or offered for sale. Such sign shall be in a size and style to be determined by the commissioner. Such sign, in addition to any other sign, poster or placard that advertises the selling price of gasoline and directly or indirectly refers to a premises where the advertised gasoline and/or diesel motor fuel are sold or offered for sale, shall state the name, trade name, brand, mark or symbol and grade or quality classification of such gasoline or diesel motor fuel, together with the total selling price per gallon. Total selling price shall be the sum of the basic price per gallon plus all applicable taxes. Such sign, poster or placard shall conform to the rules and regulations of all governmental agencies with jurisdiction as to structure and location.]


[1.] A retail dealer shall only sell [any] petroleum products at the [total selling] price stated on any sign, placard or other display subject to subdivision a of this section. [Any such price when posted may not be raised for a period of not less than twenty-four hours.] It shall be unlawful to raise the price stated on any sign, placard or other display subject to subdivision a of this section for at least 24 hours.


[2. Where the total selling price for purchases made with cash is less than the total selling price for purchases made with credit card, debit card or other form of non-cash payment, such sign, poster or shall state the total selling price for each type of accepted payment.]


c. All numbers referring to price shall be the same height, width and thickness. Identification of the [gasoline or diesel motor fuel] petroleum products offered for sale, and any non-numerical language distinguishing the [total cash selling price] prices charged for different forms of payment [from the total credit card, debit card or other form of non-cash payment selling price] shall be in letters and numbers not less than one-half of the height, width and thickness of the numbers referring to price. Letters and numbers shall be black on a white background or displayed on an illuminated light-emitting diode sign.

d. Price per gallon indicator. Except as otherwise provided in article sixteen of the agriculture and markets law or in any rule or regulations promulgated thereunder, every gasoline or diesel motor fuel dispensing device shall be equipped with a price per gallon indicator [and shall have such indicator] that shall correspond with the [total] price per gallon stated on [the] any sign, [poster or] placard or other display [required to be posted pursuant to] subject to subdivision [five of section one hundred ninety-two of such law or subdivision b] a of this section.


e. [Total price] Price indicator. Every gasoline or diesel motor fuel dispensing device shall be equipped with a total delivery indicator [, and such indicator] that shall record the correct [total] price computed on the basis of [posted] the stated price per gallon and number of gallons delivered.


f. Notwithstanding the foregoing, subdivisions a, b and c of this section shall not apply to the posting of information and labeling of dispensing devices with respect to the lead content of gasoline for motor vehicles, which shall be governed by the provisions of subdivision d and e of section 20-673.1 of this subchapter and any rules or regulations promulgated thereunder, and subdivisions a, b and c of this section shall not apply to the posting of information and labeling of dispensing devices with respect to the octane rating of gasoline for motor vehicles, which shall be governed by the provisions of subdivision d of section 20-673.2 of this subchapter and any rules or regulations promulgated thereunder.


§ 3. This local law takes effect 180 days after it becomes law, except that the commissioner may take such measures as are necessary for the implementation of this local law, including the promulgation of rules, prior to such date. 
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Proposed Int. No. 586-A

By Council Members Espinal, Arroyo, Cabrera, Koslowitz, Mealy, King and Johnson

A Local Law to amend the administrative code of the city of New York, in relation to signs, posters or placards that advertise gas prices

Be it enacted by the Council as follows:


Section 1. Subdivision a of section 20-672 of the administrative code of the city of New York is amended by adding a new paragraph 4 to read as follows:

4. Where the price for purchases made with cash or other specified form of payment is less than the price for purchases made with any other form of payment, such sign, poster, or placard shall state the price for each type of accepted payment.


§ 2. This local law takes effect on the same date as a local law amending the administrative code of the city of New York relating to price displays on signage in gas stations, as proposed in introduction number 287-A for the year 2014, takes effect. 
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Proposed Int. No. 682-A
By Council Members Garodnick, Williams, Chin, Constantinides, Gibson, King, Koslowitz, Lancman, Levin, Richards, Rose, Rosenthal, Van Bramer, Cohen, Cumbo, Barron, Kallos, Mendez and Rodriguez 

A Local Law to amend the administrative code of the city of New York, in relation to conduct in connection with offers to induce a person to vacate a dwelling unit
Be it enacted by the Council as follows:

Section 1.  Declaration of legislative intent and findings. a. The council finds and declares that:


1. Although there are legitimate reasons for building owners to offer tenants money or other valuable consideration to vacate their apartments, in recent years, and due in part to rapidly increasing rents, some owners have engaged in abusive and intimidating behaviors to coerce such tenants into accepting these buyout offers and leaving their homes; and

2. The rights of building owners to make these buyout offers must be balanced with the rights of tenants to negotiate or refuse such offers and to be free of harassment.

b. As a result, it is necessary and appropriate to place reasonable time, place and manner restrictions on the making of these buyout offers in order to protect tenants from harassment while still allowing owners and tenants to engage in negotiations over such offers. 
§ 2. Paragraph 48 of subdivision a of section 27-2004 of the administrative code of the city of New York is amended by adding a new subparagraph f-3 to read as follows:

f-3. offering money or other valuable consideration to a person lawfully entitled to occupancy of such dwelling unit to induce such person to vacate such dwelling unit or to surrender or waive any rights in relation to such occupancy while engaging in any of the following types of conduct: 

(1)
threatening, intimidating or using obscene language;

(2)
initiating communication with such frequency, at such unusual hours or in such a manner as can reasonably be expected to abuse or harass such person;

(3)
initiating communication at the place of employment of such person without the prior written consent of such person; or

(4)
knowingly falsifying or misrepresenting any information provided to such person; or
§ 3. This local law takes effect on the same date as a local law of the city of New York for the year 2015 amending the administrative code of the city of New York relating to amending the definition of harassment to include certain buyout offers, as proposed in introduction number 757-A, takes effect.
LS 1251

JW

8/5/15 – 652p

PAGE  
1

