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COW TTEE ON CONSUMER AFFAI RS 3

[ gavel ]

CHAI RPERSON GARCDNI CK:  Good norni ng and
wel cone to the Consuner Affairs Commttee of the New
York City Council; today is Tuesday, Cctober 15th; ny
nane i s Dan Garodni ck and | have the privil ege of
chairing this Conmttee.

" mjoined today by Council Menber Peter
Val | one of Queens, who is the sponsor of Intro 1034,
which is the bill that we will be hearing today.

The subject of today's hearing is to
expl ore how to prevent unwanted conmercia
solicitations and to protect consuners from deceptive
sal es practices. Many New Yorkers have had the
experience of hearing an unexpected knock on their
doors at home and opening the door only to find a
sal esperson there. The frequently aggressive tactics
of door to door sales people only exacerbates this
problem It doesn't matter whether you live in a
house in Queens or in an apartnent buil ding
Manhatt an, these sales people will find you.

There are a variety of offenders here and
anong the nost egregious actors that we have found
are energy service conpanies or ESCOs. In theory,

ESCGCs can be a good thing, nost consuners pay ConEd
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for both electricity itself and for the cost of
delivering it. However, they al so have the choice of
buyi ng energy directly froman ESCO in which case
they would only pay ConEd for delivery costs. ESCOs
were the result of 1996 industry deregul ations in New
York State designed to increase conpetition in the
ener gy mar ket pl ace.

There have been so nmany aggressive
tactics taken by ESCO sal es people that the New York
State Public Service Comm ssion operates a phone
hotli ne dedicated just to receiving ESCO conpl ai nts.
In 2010 New York State further expanded consuner
protections by creating an ESCO Custoner Bill of
Ri ghts and a Code of Conduct for ESCO sal es peopl e,
nevert hel ess conpl ai nts have persi st ed.

In 2012 two ESCCs were fined $200, 000 by
the Attorney General and ordered to furnish $2
mllion in restitution to harmed custoners.

In the past | have raised ny concerns
with ESCOs with the Public Service Conm ssion,

i ncludi ng highlighting their frequent use of robo
calls, even to ny district office in Manhattan; |
know t hat Council Menber Vall one shares these

concerns with their aggressive tactics.
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Clearly there's nore work to be done when
it conmes to ensuring that New Yorkers are shiel ded
from deceptive sales practices, even just sinply
overly aggressive sales practices; that's why we're
hol ding this hearing today, to investigate the
situation in the industry and expl ore what can be
done to inprove consuner protections. |In particular
we want to protect people fromunwanted approaches in
t heir own hones.

Intro 1034 is the bill by Council Menber
Val | one that we're gonna hear today, that would all ow
consuners to protect thenselves from unwanted in-
person solicitations at their home; rather than go
into all the details on that I'll actually turn the
m crophone over to himand let himintroduce the bil
to this Conmttee and after that we will hear from
the Gty's Departnent of Consuner Affairs. Counci
Menber Val lone, we're delighted to have you with us
t oday.

COUNCI L MEMBER VALLONE: Thank you, Chair
Gar odni ck and that you very nmuch for holding this
I mportant hearing; | know you have a |lot of themto
get done, but | think based on your opening we both

have heard from so many of our constituents regarding
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this problemand it's especially bad in Queens; as |
travel throughout Queens | heard this over and over
again. Now | personally don't have problens wth
| aw abi di ng ESCGs; | don't think anybody wants there
to be conpetition for ConEd nore than | do, after
what happened to ny district in 2006 wi th ConEd,
however, | do have a problemw th aggressive,
deceptive sales techniques. And |I do have a probl em
basically with even proper sal es techniques conmng to
nmy door at 6:30 when I'msitting down with ny kids
for dinner.

And | thought |long and hard about this
and how | could get it to stop. By the way, when it
cones to these deceptive practices, |I'mlearning from
your...what do call this, the..the briefing, that in
2010 the State anmended the Ceneral Business Law to
create an ESCO Consuner Bill of Rights, which
requires sales people to identify thensel ves and
provide a Bill of Rights and provide witten
material; | didn't even know, so clearly they're not
doing this, 'cause | know they canme to ny door a few
nonths ago and | said to them..you know, | didn't
tell themwho |I was, obviously; | just said, "Leave

your material here so | can take a |look at it;" they
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refused to. So this is not...] don't think consuners
know this exists; it's clearly not being enforced, so
nore needs to be done and | wal k past...at ny own
house | have one of those little signs that says
"don't |eave flyers here on ny doorstep” that Counci
Menbers provide to their constituents and |'ve wal ked
past it hundreds of tinmes until it finally dawned on
me, hey, if we can stop people fromleaving flyers,
then we can stop people frominterrupting ny dinner
and com ng here with any type of sales call
especially these deceptive ones. W're finally going
to give people a way to stop their dinners from being
interrupted and to stop these deceptive sal es
practices at their doors, where they're nost
vul nerable. Because | can't tell you how many people
have said to ne, these are aggressive people com ng
to our doors; they won't | eave and peopl e get
frightened when they are at your door and this would
stop themand they would set up fines, | think from
$300 to $1,000 if this lawis violated. And | think
it's fairly sinple and gives people an easy way to
say no; you can say no to flyers and now you'll be

able to say no to solicitors.
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We can't obviously stop political speech,
as much as even | would like to be banned from
peopl e's doors, we can't stop religious speech; we
have to go to a higher authority than the Consuner
Affairs Conmttee to get that done at people' s doors,
but I think we can stop solicitation if people put up
the signs and determ ne they want to.

So thank you M. Chair again and | | ook
forward to hearing testinony.

CHAI RPERSON GARCDNI CK: Thank you Counci
Menmber Vallone. And with that we're gonna get right
into it and we're gonna invite up Deputy Conmmi ssion
Fran Freedman of the New York City Departnent of
Consuner Affairs, and again, if you're interested in
testifying in this matter, please nmake sure you fil
out one of the appearance slips with the Sergeant at
Arnms and we will be happy to hear fromyou. So
Ms. Friedman, whenever you're settled, wel cone, good
to have you back

FRAN FREEDMAN. This is on? Ch great.
Thank you and good norning Chair Garodni ck and
menbers of the Commttee on Consuner Affairs; |'m
Fran Freedman, Deputy Conm ssioner for Externa

Affairs for the Departnent of Consuner Affairs.
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On behal f of Comm ssioner Mntz | thank
you for the opportunity to testify at today's
Oversi ght Hearing on Energy Service Conpanies: How
are Consuners Protected agai nst Aggressive and
M sl eading Sal es Tactics in New York City, as well as
to corment on Intro 1034, a bill to prohibit door to
door commercial solicitations in private and nmultiple
dwel | i ngs.

The Departnent strongly shares your
concerns regardi ng ESCOs, the energy service
conmpani es fromwhich nore than one mllion businesses
and residents of New York State have been purchasing
alternative energy supplies, both electricity and
natural gas for nore than a decade.

As you know and as you' ve stated, the
State's Public Service Conm ssion, the PSC, regul ates
ESCGCs and as the regul ator handles all consuner
conpl ai nts.

ESCOs typically provide a wide variety of
products and services fromlong-termfixed prices to
vari able rates that change wth market conditions, to
options that |et consunmers |lock in rates during peak
nonths. Sone services are provided at a variable

price on a nonth to nonth basis that can be cancell ed
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at any tinme; other ESCOs require custoners to enter
into contracts which commt themto purchasing for a
speci fic amount of tine.

Since their inception, may ESCOs have
enpl oyed marketi ng techni ques, including door to door
solicitations and tel emarketing, which at best tend
to confuse both residential and commercial custoners
and at worst, are abusive, m sleading and deceptive.

Over the years, in their efforts to
expand their businesses in the Cty, many ESCO sal es
persons have m srepresented thensel ves as agents of
regul ated distribution utilities |ike ConkEd, failed
to provide relevant and critical information to
prospective custonmers in plain English or in the
custoner's own | anguage, nade fal se or m sl eadi ng
statenents about the terns and fees of the contract
and were overly persistent and disruptive in their
conduct upon contact w th custoners.

After receiving too many nedia reports
and the plethora of information fromconsuners and
the i ndustry about consuners being taken advant age of
by unscrupul ous ESCOs, the Departnent nounted what
woul d becone a nulti-year advocacy canpaign to help

protect New Yorkers from predatory practices.
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I n Decenber of 2007 the Departnent joined
with the then New York State Consunmer Protection
Board, the CPB, to file a petition with the
Comm ssi on seeking incorporation into its uniform
busi ness practices, a statenent of principles for the
i ndustry related to training nmarketing
representatives door to door and tel ephonic marketing
practices and overal |l ESCO conduct.

Qur joint petition called for the PSCto
establi sh mandat ory enforceabl e rul es governing
ESCOs, governing their marketing practices to protect
consuners fromthe ongoi ng onsl aught of aggressive
tactics.

The petition asked the PSC to devel op and
adopt new marketi ng standards for ESCOs, define and
establish legal authority to directly sanction those
ESCCs whose narketing practices are detrinental to
consuners to prevent further harm to enforce
requi renents that ESCOs and their representatives
clearly identify thensel ves i mmedi ately upon first
contacting consuners and finally, to conpel ESCGs to
clearly explain to consuners that they are not in

fact acting on behalf of or at the request of a
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regul ated distribution utility |ike ConEd, to
m ni m ze confusion and m sunder st andi ng.

The Departnent and the CPD issued a joint
press release on this issue, which included tips for
consuners to give them sone tools to protect
t hensel ves agai nst unrel enti ng, aggressive narketing
tactics.

In March of 2008 we scored a huge and
qui te unprecedented victory to protect the City's
consuners. Based upon our petition the PSC issued
for public comrent proposed revisions to its UBP to
provi de marketing standards for ESCOs, expand
residential consumer protections and offered better
remedi es for ESCOs who fail to conply.

Specifically, those changes included
pl ai n | anguage sal es agreenents, explicit process to
resol ve ESCO-rel ated consuner conpl aints, graduated
consequences for ESCOs' failure to conply with the
UBP, up to 30-day grace periods when the ESCO
contract includes an early term nation fee, standards
for tel ephone and in-person ESCO contacts with
custonmers and finally, sane-language marketing for

non- Engl i sh speaki ng custoners.
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To ensure that DCA's strong consuner
protection strategies would be permanently included
in the Commssion's final Rules, the Departnent
I ssued conments on PSC s proposed nodifications to
the UBP in April of 2008. W elaborated on plain
| anguage requirenents in comrunications with
consuners whose primary |anguage is not English. W
urged adoption of the disclosures that ESCOs are not
affiliated with the public utility. W asked that
t he Comm ssi on saf eguard consuners from ESCOs using
excessive termnation fees and clearly disclose those
fees in marketing materials. And finally, we
recommended that a trial period covering at |east one
billing cycle be offered to consuners before
term nation fees were applied.

On Cctober 15th, 2008 the New York Tinmes
City Roomonline applauded the set of stronger
consuner safeguards announced by the PSC and credited
the Departnent's protective neasures that were fol ded
into the PSC s ruling.

DCA continued its advocacy with the PSC
to encourage the agency to strengthen and further its
work in this critical arena. Chapter 416 of the

State Laws of 2010 established a requirenent that
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ESCOs provide consuners with a Consumer Bill of
Ri ghts. I n Novenber 2010 we provi ded comrents on
that draft Consunmer Bill of R ghts and revised
uni f orm busi ness practi ces.

The draft Bill of R ghts and the revised
UBP were designed to ensure that custoners fully
understand their rights before purchasing energy
services from ESCOs, especially with regard to door
to door sales, to help consuners nake inforned
choi ces and to prevent deceptive business practices
fromthese conpani es.

Qur recommendations for the ESCO Consuner
Bill of Rights included that it should feature clear,
easy to read, conplete and accurate disclosures in
pl ain | anguage, in a clear and easy to read format,
t hat PSC brandi ng be prom nent on the docunent to
lend it credibility, that consuner conplaints should
be | odged wth the PSC and all contact infornmation
for the agency's Consuner Services Division should be
i ncluded, that the PSC translate the Bill of Rights
in the | anguages nost commonly used in New York City
and post themon its website and that ESCOs nust

provide the Bill of Rights to every consumer and in
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the same | anguage utilized to solicit the prospective
cust oner.

We al so suggested that the Bill of R ghts
include a brief statenment about its purpose and that
t he docunent be given to prospective custoners at the
poi nt of contact in advance of any sales pitch or
di scussi on.

For phone sales we urged that ESCO
representatives identify thensel ves at the outset of
the conversation and alert consunmers to the Bill of
Rights, giving themthe opportunity to end the
conversation if they so desired and requiring that
the bill be included in any followup materials
mai l ed to the residence.

Simlarly for online sales we advocated
that the Bill of Rights be presented as a non-
avoi dabl e screen prior to any enrol |l nent or decision
to proceed to check out to purchase ESCO servi ces.

I n Decenber 2010 the PSC published a
Consuner Bill of Rights which included our proposals.
In Cctober 2012 the PSC instituted a proceedi ng and
called for cooments to assess certain aspects of the
ESCO markets, including the inpact of door to door

mar keti ng on households with | ow i ncones, where
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English is not the primary | anguage. PSC staff found
that high pressure tactics were used in such sales
and called for changes...[clearing throat] excuse ne...
including limting termnation fees for contracts
arrived at...[ cough]...excuse ne...arrived at through
this tactic and requiring the narketers to bei ng any
Interaction with a disclosure statenent.

Further, PSC staff noted that consuner
conpl ai nts regardi ng door to door sales had in fact
i ncreased and announced that the agency was formally
I nvestigating the door to door marketing practices of
at least five ESCGCs.

I n January 2013 DCA responded to the
proceeding with coments urging the PSC to take
meani ngful action to enpower consuners through
conpl ete and accurate disclosure of the true costs of
t hese energy services by ensuring that consuners have
access to current pricing information to be able to
conpari son shop and by enabling consunmers to easily
conpare historical prices for electricity and gas
purchased from ESCOs to the prices charged by regul ar
utilities.

We're proud of our successful multi-year

advocacy to protect Gty consuners interested in
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engagi ng alternative energy suppliers and | ook
forward to the PSC s further revisions to the UBP
regardi ng ESCOs to strengthen its oversight of these
provi ders.

| turn now to the proposed Intro Nunber
1034. Wiile we are synpathetic to the idea of
curtailing door to door solicitations at New Yorkers
resi dences, the bill as witten rai ses many concerns.

First, DCA's nmission is to enpower
consuners and busi nesses to ensure a fair and vibrant
mar ket pl ace; this neans that while the Departnent
protects consuners in the marketplace their
resi dences are outside our jurisdiction and our
mandat ed m ssion. Typically our inspectors visit for
i nspection retail stores and busi nesses, not private
hones or nultiple dwellings. Enforcenment of this
bill would be very challenging. Wthout nore
specifics we don't know if the bill applies only to
face to face solicitations or if it applies to
busi nesses who | eave flyers, advertisenents, coupons,
menus or other materials under residents' doors or
affixed to the doors or doorknobs w thout engaging

t he residents.
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Wt hout nore specifics, adjudicating
violations with appropriate fines raises issues of
due process. How would we prove that a tenant
actually received a solicitation of any kind or that
a private house or nmultiple dwelling had the
appropriate sign posted on a particular date and tine
wi t hout a hearing becom ng a he said/she said affair?

Second, although we think there needs to
be a bal ance...t hanks...needs to be a bal ance between
busi ness interests and consunmer concerns, it is hard
to wei gh those conpeting interests w thout know ng
what problemthe bill is attenpting to address and
renedi at e.

Finally, although we know t hat ordi nances
restricting door to door solicitations have been
adopted in other mnunicipalities, such regul ations,
when chal | enged, often do not survive First Anmendnent
scrutiny. Therefore the Law Departnment is currently
reviewi ng |legal issues, in particular the First
Amendment concerns that are raised by the bill.

Until these issues are reviewed and
resol ved the Departnent can neither support nor
oppose this bill. Thank you again for the

opportunity to coment on both the bill relating to
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door to door solicitations and ESCOs. |'ll be happy
to answer your questions.

CHAI RPERSON GARCDNI CK: Thank you very
much, Deputy Comm ssioner and | wanna note that we've
been joi ned by Council Menber Karen Koslowitz from
Queens.

Let me just start with a couple of quick
questions and then I'mcertain that Council Menber
Val l one will have questions to foll ow.

In the begi nning of your testinony,

Ms. Freedman, you noted that there were too many
reports and a plethora of information from consumners
in the industry about consuners being taken advant age
of by unscrupul ous ESCOs. Can you give us a sense of
what sorts of things that DCA was hearing from
consuner s?

FRAN FREEDVAN:  Well in the very early
years we were hearing exactly what Council Menber
Val | one rel ated; unwanted knocks on doors, people
calling on the phone; those kinds of things.

CHAI RPERSON GARCDNI CK: There is an
existing State Law, as you know, which bans the
di stribution of unsolicited advertising on private

property if there is a signed post prohibiting it;
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that's New York State Law today. The |aw says that
it may be enforced by an agency or agencies as
desi gnated by the mayor of each city. |s DCA that
agency in New York GCity?

FRAN FREEDVMAN. |'m not sure, actually;
we're not sure.

CHAI RPERSON GARCDNI CK: Okay; will you
| ook into that question for us, because...[interpose]

FRAN FREEDVAN:.  Sure.

CHAlI RPERSON GARCDNI CK: not know ng
suggests that at |east the DCA s not, not enforcing
it.

FRAN FREEDVAN. This State Law, actually,
Is not one |"'maware of, so |l will have to |look into
it...[crosstal k]

CHAI RPERSON GARCDNI CK:  Ckay, so...Ckay,
good, please because if you're not aware, then it
seens unlikely that DCA is actually the...you know,
doing that and that's an inportant point for us to
know, because this bill, it appears to ne, is a
conplinment to the otherw se existing | aw covering
unwanted solicitations and if there is no agency in
New York City that is actually enforcing existing

State Law, then we need an agency in New York City
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that is doing that and perhaps it would not be quite
such a burden to add Council Menber Vallone's
| egi slation on top of that, should such be happening.

Let's tal k about your comment about
resi dences being outside of DCA' s jurisdiction; |
just wanted to go a little deeper into that for a
second. Because |I'msure that it can't be quite so...
DCA's jurisdiction can't be so limted as to prohibit
you fromdealing with things that happen in people's
honmes; right?

FRAN FREEDVAN: No, we don't...[interpose]

CHAI RPERSON GARCDNI CK: How ' bout ...

FRAN FREEDVAN:. CQur inspectors do not go
into hones.

CHAI RPERSON GARCDNI CK:  Okay. So the
question is not about whether your inspectors go into
homes; the question is whether DCA s jurisdiction
extends to consuner protections for...[interpose]

FRAN FREEDVAN. What did you have in
m nd?

CHAI RPERSON GAROCDNI CK: Wl |, there could
be any nunber of things; there could be hone
i mprovenent contractors, which we've di scussed

frequently; that happens in a hone...[interpose]
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FRAN FREEDVAN: Hone i nprovenent
contractors we do.

CHAlI RPERSON GARCDNI CK: Ah, okay. So the
hone issue is not really the issue; the issue is
whet her or not you woul d send an inspector to
sonmebody' s house?

FRAN FREEDVAN. Exactly.

CHAI RPERSON GARCDNI CK: Conpl ai nt-dri ven
DCA issues are things that you deal with without a
problenm it's a matter of inspectors regularly going
to sonebody' s house.

FRAN FREEDVAN. Exactly.

CHAI RPERSON GARCDNI CK:  Correct. Okay.
Alright. Council Menber Vallone, | know you have
sonme questions; let's go to you next.

COUNCI L MEMBER VALLONE: Yeah, this bill
doesn't envision inspectors ever going to anyone's
house; they're not gonna hide in the bushes and catch
sonebody showi ng up at soneone's doorstep, so let's
get back to reality here for a second; there will be
no one at anyone's bushes or inspecting anyone's
honmes based on this bill.

First et me give you the congratul ations

on all the work you did | eading up to the 2010




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

COW TTEE ON CONSUMER AFFAI RS
Consuner Bill of Rights; we agree on what you did;
wasn't even aware you did this; now |l amand you did
a great job getting themto publish that Bill of
Ri ghts.

However, I'mthe Public Safety Chair of
the City Council; | didn't know it existed and you
don't even know who enforces it, which basically
means we have a useless |aw that exists right now
that no one knows exists and is not enforced. | join
with ny Chair on wanting to know who enforces this
| aw, because that will be the agency that enforces
that |law and this one, should we be able to pass it.

You made a couple of objections to this
| aw; you know, one is legitimate, whether or not, you
know, First Amendnent concerns apply and we' ve | ooked
at it and our attorneys have | ooked at it and we
think we can pass a | egal | aw here, obviously.

But the other two, seriously, nunber one,
wi t hout nore specifics we don't know if this bil
applies only to fact to face solicitations or if it
applies to businesses or leaving flyers; it's pretty
clear, it's...and we've passed |laws here that are 30
pages long; this one is a page; it's pretty clear

what it says; door to door commercial solicitation
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shall nmean to go upon, ring the doorbell, knock on
the door or attenpt to gain admission to any private
or multiple dwelling for the purpose of advertising a
busi ness or soliciting business. What specific would
you need in order to get you to support this |aw,
other than what's in the bill? 'Cause you claimyou
need specifics; it's pretty specific. Wat would you
need...we can fix it; that's what we do?

FRAN FREEDVAN. Are you i ncl uding
advertisenents, handouts, things slipped under the
door, things mailed to the door, things...

CHAI RPERSON GARODNI CK: There are State
Laws right now that ban specifically that with a
sign. I'mnot sure why we would need to or even if
we woul d be allowed to go into that area and
| egi slate, since the State Law al ready does that.
We're tal king about with this bill, just going onto
the property; the other behavior is already covered
by the State Law, we're tal king about soneone who
does not | eave any solicitation or just goes...does
not | eave any flyer, just goes, knocks on your door
or knocks on your door and has a conversation with

you, so...[interpose]




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

COW TTEE ON CONSUMER AFFAI RS

FRAN FREEDVAN: So you're tal king only
about face to face solicitation?

CHAI RPERSON GARCDNI CK:  Yes or an attenpt
at face to face solicitation...[interpose]

FRAN FREEDVAN: Ckay.

CHAI RPERSON GARCDNI CK: Thi s says you
ring sonebody's doorbell who has a sign up and you
woul d be violating this law, which | think is
specific, but if you would Iike to make it nore
specific or change the | anguage, that's what we do; |
mean we're not...we nmake a | ot of changes based on the
Adm ni stration's input and it's usually very good
input, so if there's sonmething we can do to nake it
nore or |ess specific, we have no probl em doing that.

The second problemthough is, is that you
said that...how woul d a tenant who received a
solicitation...the hearing woul d becone a he said/she
said affair. |Is there a |aw that does not becone a
he sai d/she said affair? | mean every |law that's out
t here, whet her soneone had recycling in the wong
recycling bin or if there's a cigarette on their
property that they didn't clean; every lawis a he
said/she said. 1In fact we tried to put...I know Ji mry

Vacca tried to put a bill in that said if you're
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going to hit sonebody for recycling violations you
have to take a picture, because it is a he said/she
said, the inspector conmes and says this. O there...
and by the way, there are lots of other ways to prove
these things, there are caneras all over the place;
nmy house has caneras, nany of my nei ghbors houses
have caneras to prove that these conpani es cane onto
soneone's property. But he said/she said is the way
nost vi ol ati ons occur nowadays and for you to enforce
them we're not asking you to go on soneone's
property, we're not asking you to go into soneone's
hone; we're asking it to be enforced; | was gonna say
the sane way the other I aw s enforced, but apparently
the other lawis not enforced at this point, which
I"mglad we had this hearing about, because at | east
we can get to the bottom of that; who's supposed to
be enforcing the |laws that exist right now.

So the he said/she said thing doesn't
seemto be a legitimte concern. The First
Amendment, we can work with your attorneys; obviously
that is a concern that we wanted to address al so;
that's why we do not ban political speech, we do not
ban religious speech, but as you have said, door to

door solicitations have been adopted in other




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

COW TTEE ON CONSUMER AFFAI RS
muni ci palities and sone survive scrutiny, so we are
drafting our bill to | ook at what has survived
scrutiny and then what has not.

Are there any ot her changes or
i nprovenents that's...w thout supporting our bill; |
know you're not allowed to do that, but were there
any ot her changes or inprovenents that you could
suggest to get this bill to work better for your
agency or for the people of New York City.

FRAN FREEDMAN: | think if it is your
intent in fact to nake it conplaint-driven it would
be hel pful to incorporate that into the bill, so
that's one suggesti on.

CHAI RPERSON GARCDNI CK:  |'s there anot her
bill that is specifically witten into it conplete-
driven...[interpose]

FRAN FREEDVAN: Yes. Yes. Yes, there
are bills that are conplaint-driven

CHAI RPERSON GARCDNI CK: Do you have one
off the top of...I"mnot saying there isn't; | just
can't think of one...[crosstalk]

FRAN FREEDMAN: Yeah, off the top of ny
head...of f the top of ny head, for exanple, the Paid

Sick Leave bill is conpletely conplaint-driven
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That's just one exanple, but there are...you know,
there are many historically that are conpl aint-
driven, so | would suggest you m ght want to include
that, so that it's clear, you know...[interpose]

CHAI RPERSON GARCDNI CK: | mean, obviously
we want it to be conplaint...we want it to respond to
conplaints, but if you decided to set up a sting, |
don't know why we woul d wanna prevent that; | nean if
they wanted to set up a sting operation at this place
where this is happening a lot, I'mnot sure why we
woul d want to prevent that, give you...or at |east
take that opportunity away fromyou and am| wong
or? (Gbviously, whosever in charge of enforcing this
woul d be responsi bl e for decidi ng whet her they wanna
make it conplaint-driven or whether they would Iike
to go out and actually attenpt to go after sonme of
the nost egregious violators of this policy. W're
not putting in the bill that you have to do that;
we're giving you that option to do either one...
[interpose]

FRAN FREEDVMAN: | don't...1 don't think
that making it conplaint-driven takes away t hat
option fromthe Departnment, in term..l nean the

sting...




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

COW TTEE ON CONSUMER AFFAI RS

CHAI RPERSON GARCDNI CK: | guess you're
right, yeah.

FRAN FREEDMAN: you know, the...the sting
woul d be on the conpany that's violating, not on the
residence. Do you know what | nean? So...[interpose]

CHAI RPERSON GARCDNI CK:  After you had
conplaints, | would guess, yeah.

FRAN FREEDVAN:. Ri ght.

CHAI RPERSON GARCDNI CK: Not much of a
di fference, but |I see your point.

FRAN FREEDVAN: Just a thought.

CHAI RPERSON GARCDNI CK: Ckay, | woul d
i ke...regardl ess of what happens with this bill, I
would |ike to work...continue to work with you to
enforce the |aw that exists that no one knows exists
in order to try to prevent these conpanies from
deceptive practices. Again, | have no problemwth
ESCOs at all; | think they're a legitimte
alternative to ConEd when done properly and when
people are given all of the facts about variable
rates whi ch change after two nonths and things |ike
that, but so many people don't wanna hear about ESCOs
during their dinner and they especially don't want

any aggressive sale person, especially if you' re hone
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alone or if you're a woman hone alone or if you're a
senior, conmng to their door who you m ght be afraid
to say no...say no...[crosstal K]

FRAN FREEDVAN. We to...we totally agree,
Counci | Menber, oh...[crosstal k]

CHAI RPERSON GARCDNI CK: Great, so | ook
forward to working with you. Thank you.

FRAN FREEDVAN. As do we.

CHAI RPERSON GARCDNI CK:  Thank you,

Counci| Menber Vallone. Just on one point about the
conpl aint-driven; | think that we...you know there are
a lot of these laws which are in effect conplaint-
driven; DCA goes and they do what they do based on
what they hear through and one or el sewhere, whether
it is explicitly witten in the bill and all of the
circunstances | don't know, but there certainly are...
[ nterpose]

FRAN FREEDVAN: Certainly not in all the
ci rcunst ances.

CHAI RPERSON GARCDNI CK: but what we don't
wanna do is limt your ability to wal k by a building,
see a sign, see solicitations that are sort of
ever ywhere and make your own determ nation that

sonet hi ng has gone wong there; that would be ny
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concern and I"'mcertain that that's al so Counci
Menber Val |l one's concern.

FRAN FREEDVAN: But we...that's certainly
sonmet hing we can tal k about in whatever redraft or
addi tional draft...[crosstalK]

CHAI RPERSON GAROCDNI CK: Good, well | nean
it sounds |ike you and Council Menber Vall one...
[interpose]

FRAN FREEDVAN:  Yeah.

CHAI RPERSON GARCDNI CK: nmmde it a pretty
| ong di stance toward the Adm nistration's support of
this, so we appreciate that.

And then one or two follow ups from ne.
You noted that back in 2010 you...that was when you
had really a |l ot of conplaints about ESCOs and then
there was a I ot of work that was done to try to fold
DCA' s issues into the PSC s rules, etc...[interpose]

FRAN FREEDVMAN:  Suggesti ons, yes.

CHAI RPERSON GARCDNI CK:  Are you stil
getting the sane nunber of conplaint...[interpose]

FRAN FREEDMAN: Ch no. Gh no.

CHAI RPERSON GARCDNI CK:  You' re not

getting the sane nunber?




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

COW TTEE ON CONSUMER AFFAI RS

FRAN FREEDVAN. No. As soon as the
Publ ic Service Conm ssion put into place a nmechani sm
that was very clear to consuners as to how conpl aints
were going to be handl ed; we then of course referred
everything...| nean we got...the [ ast conplaint we got
about ...was ni ne nonths ago, one conplaint. But we
refer and | think the public knows now to refer
directly to the Public Service Comm ssion.

CHAI RPERSON GARCDNI CK: Wl | thank you
very much for your testinony...[interpose]

FRAN FREEDVAN: Thank you

CHAI RPERSON GARCDNI CK:  we appreci ate
your being here today. W're next going to hear from
Angel a Schorr of Direct Energy. M. Schorr, wel cone;
cone on up to the witness table and if you have
testimony you can hand it to the sergeant.

Wl cone. That m crophone happens to be
on already, so you're all set.

ANGELA SCHORR: Good norning; nmy nane is
Angel a Shore and | amthe Manager of the Government
and Regul atory Affairs Departnment at Direct Energy.
| appreciate the opportunity to speak today about ny
conmpany, our sales channels and the design of our

sales, quality controls and processes, which we
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consi der to be best practices in the industry and a
critical conmponent of how we go to market.

Direct Energy Services is a registered
natural gas and electricity energy services conpany
or ESCO in New York that serves custoners in 14
states, the District of Colunbia and five Canadi an
Provi nces.

We offer electricity, natural gas and
ener gy nmanagement solutions to residential,
commercial and industrial custonmers. The D rect
Energy famly of businesses serve over six mllion
custoners across North America. Direct Energy serves
a |l arge base of residential and comrercial custoners
in New York under the follow ng brand nanes: Direct
Energy Services, Direct Energy Business, Gateway
Energy Services, Vectren Retail, Energetic, and NYSEG
Sol uti ons.

Direct Energy is wholly owned by Centrica
plc, one of the world' s | eading integrated energy
conmpani es. Centrica plc operates in seven countries
and enpl oys nore than 34,000 enpl oyees worl dw de.

As part of a |large diverse conpany that
spans the globe, Direct Energy is commtted to

nmeani ngf ul custoner satisfaction and providing
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custoners with a suite of different products and
services to neet their needs. W utilize various
sal es channel s, including door to door, web, multi-
| evel marketing, direct mail, and inbound/ outbound
tel esal es.

At Direct Energy we believe that having a
robust and effective sales quality framework is the
key to sustaining our position in the marketplace and
retai ning custonmers. W have a variety of controls
in place that are designed to ensure a conpliant and
custoner-centric sales experience. W utilize both
i nternal enployee sales teans as well as third-party
vendor sal es teanms and nmanage to keep our sal es
touches to custonmer conplaint ratio down to one
conplaint for every 4400 sales attenpts.

Today | will summarize our best
practi ces.

First we have a very stringent vendor
vetting process. Before we agree to do business with
a vendor we do our honmework, including visiting the
vendor and interview ng key personnel. Wen we are
confortable that the vendor is the right fit for us
we ensure that our |egal team negotiates a contract

t hat enbeds strong quality controls. On-boarded
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vendor agents are required to pass a rigorous
background check and drug screen in order to becone
eligible to work on any Direct Energy sal es canpaign

Agents are also required to conplete a
Direct Energy training programand pass a proficiency
revi ew before being allowed to interact with
custonmers on behalf of Direct Energy. All door to
door agents then receive an identification badge and
branded cl ot hi ng whi ch nust be worn and visi bl e at
all times when they are out in the field. Once the
agents go live our Conpliance and Ethics Program
begi ns.

Qur Conpliance and Ethics Programis
about education, prevention, detection, collaboration
and enforcenent. It is a living continuous process.
It is the starting point to safeguardi ng our
responsibility to abide by | aws and regul ati ons,
conduct business in an ethical manner and treat our
custoners properly. It was designed to neet or
exceed Federal and State standards, including the
Federal Energy Regul atory Comm ssion's Revised Policy
St at ement on Enforcenent, Federal Sentencing

Gui del ines and State and Provinci al Regul ati ons.
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An effective conpliance program shoul d
begin with the support and backi ng of seni or
| eadership and Direct Energy's programhas this
support. Qur senior |eadership nandates an open |ine
of conmuni cation, including an anonynous hotline and
non-retaliation policy, where issues can be reported.
We have a strong code of conduct which all enpl oyees
and agents are trained on and agree to abide by. W
utilize live nonitoring, real time spot checking and
audits that are designed to identify gaps and devel op
nore efficient processes.

Lastly, we report regularly to senior
| eadership to keep them appri sed of conplaints or any
ot her inportant issues.

Sonme additional controls that we put in
pl ace that are above and beyond the regul ati ons of
many of the states in which we operate are as
follows. We conduct third-party verifications on a
100 percent of our vendor outbound, telesales and
door to door sales. W also require that the door to
door agents | eave the prem ses before the voice
verifications begin to ensure that the custoner feels

confortable with their decision to sw tch.
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In our back office we nonitory our
verification results and have specific flag warnings
that alert us to any unusual behavior. This behavior
is then anal yzed and i nvestigated by our sales
quality team W perform post-sal e assessnent
surveys on our door to door and network marketing
sal es to gauge custoner satisfaction with the sales
process. W al so conduct a second, nore in-depth
quality control call back on a percentage of sal es.

Lastly, reports are tallied and revi ened
regarding all of the data received fromthe surveys
and cal | backs and are utilized for retraining and to
address process i nprovenent opportunities.

Direct Energy al so takes our conpl ai nt
process very seriously. W have a fully commtted
resolution teamthat investigates, conmunicates with
custoners and third parties and will escalate within
the conpany if any trends are identified. Agents are
retrained and repri manded if necessary. Agents nay
al so be term nated at our discretion based on the
seriousness of any conpl ai nt, excessive conpl ai nt
vol umes or other issues.

Qur sales quality teamis dedicated to

correcting all problens as quickly as possible in
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order to provide custonmers with the best possible
experience. Direct Energy is strongly commtted to
providing custonmers with a positive sal es experience
that provides all the information necessary for
maki ng an i nformed supplier deci sion.

W recommend and encourage all ESCGs in
the State to follow a strict program of conpliance
and quality controls simlar to what | have descri bed
to you in these comments. W appreciate your tine
today and | encourage you to contact nme for nore
i nf or mati on.

CHAI RPERSON GARCDNI CK:  Thank you very
much and we appreci ate your being here today and your
testi nony and your insights on the way your
particul ar ESCO oper at es.

Let nme just start off; you noted in the
begi nni ng that you operate in 14 states...

ANGELA SCHORR:  Yes.

CHAI RPERSON GARCDNI CK: 1 just wanna be
clear that that includes New York State?

ANGELA SCHORR:  Yes.

CHAI RPERSON GARCDNI CK: Okay. And are

you aware of the New York State Law which has a ban
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on distributing unsolicited advertising on private
property if there is a sign in place?

ANCELA SCHORR: | was not aware of that.

CHAI RPERSON GARCDNI CK:  Okay. So is that
t he... So when... Now we have you guys and of course the
City's Department of Consumer Affairs not aware of
that issue; are your representatives who go door to
door instructed in any way about what to do if they
see a sign in front of sonebody's hone sayi ng don't
distribute materials here..? [interpose]

ANGELA SCHORR:  Ye...Qur normal policy is
not to | eave informa...you know, we're going door to
door, we're not just wal king and sticking flyers on
peopl e's houses, we're actually trying to connect
with custoners, so they're basically trained not to
| eave information. In terns if there's a sign there,
they are instructed to follow all, you know
ordi nances and if there's a sign telling themnot to
do sonething they're not...if they do it they're going
to get in trouble...

CHAI RPERSON GARCDNI CK: Unm hm

ANCELA SCHORR: they know that, so...

[interpose]
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CHAI RPERSON GARCDNI CK:  Okay. So that's...
that's helpful. So there is a bill that we're
currently considering here which woul d...whi ch woul d
say essentially, if sonmebody posts a sign saying
don't knock on ny door, that it would not be okay for
sonmebody to go ahead and knock on that door. Does
Direct Energy have any view on that particular bill?

ANCELA SCHORR: We're generally
supportive of that; our basic prem ses, we
appreciate...the nore rules that are in place, you
ki nd of weed out all of the bad actors in the
i ndustry, so we appreciate having nore guidelines in
place and if there's a sign on a hone that says do
not solicit, we're not going to solicit because we
don't..quite frankly, we don't wanna waste our tine
and we don't wanna waste the custoner's tinme, because
clearly they're not interested in being spoken to at
their honme and in that type of forum so.

CHAI RPERSON GARCDNI CK:  Are you...that's...
we appreciate that. And do you...are you aware of any
ot her states or nunicipalities that have rules in
pl ace |like the one that we are considering or have

you seen other jurisdictions that have inpl enented
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ot her paraneters which you have found to be usef ul
for your sal es people going door to door?

ANCELA SCHORR:  Sone of the states that
we do business with in have a do not knock |ist,
whi ch neans...it's simlar to the do not call |ist,
custoners can sign up their address and you' re not
allowed to go and knock on those doors. Quite
frankly I don't know how many custoners are even
aware that it exists, but it does exist and we are
not allowed to solicit at those hones.

CHAI RPERSON GARCDNI CK:  Last question
fromme; there have been a | ot of conplaints agai nst
ESCOs and we appreciate your being here and so we're
not laying this all on you, but wanna just get a
sense...[ cough] excuse ne...fromyou as to what you
think is going on out there that has yielded all of
those conplaints about this particular sector; you
know, it's not only ESCGs, obviously, but we've had a
di sproportionate nunber of conplaints about ESCGOs; do
you have a sense as to what others are doing or why
this i s happening?

ANGELA SCHORR:  Well first | wanna say
that |...in ny opinion the nunber of conplaints have

gone down over the years, so | truly think that the
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changes to the UBP, as was nentioned previously,
really did help to bring those conpl ai nt nunbers
down. | think the reason that there are stil
conplaints is because there are still parties out
there that are not followi ng the rules and that
they're not providing the customer with the
information in plain |anguage and the Custoner Bil
of Rights and all of those things, so | do think that
there are players out there that are just quite
frankly not follow ng the rules, whether or not
they' re unaware of themor they don't understand them
or whatever the reason mght be. | still think
there...l| nmean there's a |ot of ESCOs operating in the
State, so it could just be possible that you know
they are just not follow ng the rules.

CHAI RPERSON GARCDNI CK:  Thank you. We've
been joined by Council Menber Leroy Conrie, also
Queens and we're gonna go back to Council Menber
Val | one.

COUNCI L MEMBER VALLONE: Thank you and
esteened Chair asked the right questions, so | don't
have too nmany. But yeah, | nean...and we really
appreci ate you being here and obvi ously, as we stated

earlier, we're not opposed to ESCOs, especially
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people in Northwestern Queens. And based on your
testi mony you are doing an outstanding job conplying
with laws even you didn't know existed, which is
amazing to ne; Consuner Affairs doesn't know exi sted,
you don't know it exists, | don't knowit exists and
yet it exists. So | wish all ESCCs did what your
testi nony says you do and how many ESCOs in your...to
your know edge are out there right now operating in
New York State, in New York City if we need to...

[ crosst al k]

ANGELA SCHORR: | thi..there's quite a
lot; I nean...90; I'mbeing told 90, proximately...
[interpose]

COUNCI L MEMBER VALLONE: Around 90 huh.

ANCELA SCHORR:  Yeabh.

COUNCI L MEMBER VALLONE: And clearly sone
are doing the right thing, but as even you woul d know
even better than we would, that many aren't. How can
we...now obviously you're not going to be a huge fan
of a law that stops you from doi ng business, but if
this aw were to be passed, how can we make it work
best for conpanies |like you who are trying to obey

the rul es?
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ANGELA SCHORR: | think it's absolutely
i nportant that people know about it; that's the, you
know the first thing that we discussed, that there's
| aws out there that we don't even know about and |
think that's the first point, is to make sure that
everyone has know edge of it and everybody
understands it. And then the second piece of it
woul d be the enforcenent piece, because unfortunately
i f conpanies are out there and they're | ooking to cut
costs or whatnot, if there's nobody enforcing it and
nobody | ooking at it and nobody paying attention,
certain conpanies are definitely going to cut
corners. So | think enforcenent is definitely key.

COUNCI L MEMBER VALLONE: GCkay. Thank
you, M. Chair.

CHAI RPERSON GARCDNI CK:  Thank you.
Counci| Menber Koslow tz.

COUNCI L MEMBER KOSLOW TZ: Thank you.
Good nor ni ng.

ANGELA SCHORR: Good nor ni ng.

COUNCI L MEMBER KOSLOW TZ: What ki nd of
identification do they show when they're soliciting?

ANGELA SCHORR: They have a photo I.D

that says our conpany nane on it and it has our
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conmpany 800 phone nunber that they can call and
that's...and the nanme of the agent; that's all that's
on there. So there's the nane of the agent, the nane
of the conpany, the phone nunber and their photo.

COUNCI L MEMBER KOSLOW TZ:  And what ki nd
of dress are they required to...

ANCELA SCHORR: They wear...in nmy conpany,
they wear Direct Energy |ogoed collared shirts; in
sonme cases, depending on the weather, they have
Direct Energy |l ogo jackets; they have to wear sl acks
and | think in sonme cases they're permtted to wear a
hat, but it has to be Direct Energy branded, they
can't wear any other attire.

COUNCI L MEMBER KOSLOW TZ: Ckay. And how
do they select where they go; are they given routes,
di fferent areas?

ANGELA SCHORR: They are...yes; | don't
know how specific the routes are, but they are given
certain zip codes and certain streets that they are,
you know sent to and able to go and sell on those
streets.

COUNCI L MEMBER KOSLOW TZ: Because ny
concern is that you know, there are a | ot of people

out there, especially seniors who, you know will open
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COW TTEE ON CONSUMER AFFAI RS
their door and are robbed; people just, you know,
come in, so that is my concern about solicitations,
goi ng door to door and selling, 'cause it's happened
in nmy community many, nmany tines.

ANGELA SCHORR: Yeah, we don't target any
speci fic, you know groups or whatever; we basically
limt it to zip codes and streets and areas that we
go to.

CHAI RPERSON GARCDNI CK:  Thank you Counci
Menber Koslowitz; we're gonna to go Council Menber
Conri e.

COUNCI L MEMBER COVRI E:  Good nor ni ng;

t hank you for coming. Wen you target specific
communities you're...l'msorry, | cane a little later...
you're selling what type of energy?

ANGELA SCHORR: W sell natural gas and
el ectricity.

COUNCI L MEMBER COVRI E:  And are you
of fering conversions fromoil to gas or are you just
| ooki ng for existing gas customers..? [crosstalk]

ANGELA SCHORR: I n New York not yet, no;
we're | ooking for existing gas custoners.

COUNCI L MEMBER COVRI E:  And when you ring

a person's bell; you're already determ ned that that
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person i s an existing gas custoner and that they have
a service with a particular conpany?

ANGELA SCHORR: That they're an existing
custonmer of ours?

COUNCI L MEMBER COVRI E:  No...

ANCELA SCHORR: Ch of ...

COUNCI L MEMBER COVMRI E:  just an existing
gas user.

ANGELA SCHORR: | don't think we know
t hat ahead of tine, no.

COUNCI L MEMBER COVRIE:  So you just...but
if..so if you ring sonmeone that..with oil heat, that
person just noves on?

ANGELA SCHORR Well we attenpt to sel
el ectricity, 'cause we sell both.

COUNCI L MEMBER COVRIE: Oh you sel
electricity as well ...[interpose]

ANCELA SCHORR: Mmhm  Yes.

COUNCI L MEMBER COVRIE: So you do have a
targeted list of hones that you send your people to.
Do they have a certain quota or mandate that they
have to neet?

ANGELA SCHORR: There are incentives for

themto nake a certain portion of sales, but they're
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not quotas per se; it's just that they are bonuses
and they're...you know, they get a certain anmount for
sales, so that is based on how many they sell, but
t hey don't have quo...you know, we don't have quotas
that say if you don't sell 15 custoners today you're
going to be fired, we don't do that.

COUNCI L MEMBER COVRI E:  But they work on
conmi ssion or they work on...[crosstal K]

ANCELA SCHORR:  Uhm hm

COUNCI L MEMBER COVRI E:  They work on
comm ssi on?

ANGELA SCHORR:  Yes.

COUNCI L MEMBER COVRI E:  That's how...

ANCELA SCHORR:  Sone of them work on
sal ary; sone of themwork on comm ssion.

COUNCI L MEMBER COVRI E: kay. And you
have a code of conduct that you list on your website
for people...[interpose]

ANGELA SCHORR: |I'mnot sure if it's
avai l able to the public on our website, but it is
avai l able internally on our website; it's for all of
our enpl oyees and all of our agents, everyone nust
sign off; we actually just recently had to go through

training all over again and everybody had to pass a
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COW TTEE ON CONSUMER AFFAI RS
test on it and sign off on it and that's everybody in
t he conpany.

COUNCI L MEMBER COWVRIE: R ght. So you do
a yearly...you do a yearly training for enployees on
how to handl e thenselves in the field?

ANGELA SCHORR:  Correct.

COUNCI L MEMBER COVRIE:  And what will you
recommend in [ight of what we're trying to do here,
to anend the code to restrict door to door
solicitations; what would you recommend? What do you
think would be a best policy or practice for us to
consi der ?

ANGELA SCHORR: | think having a sign
hung up at the custoner's residence is acceptable.

Li ke I nentioned before, sonme of the states we
operate in have a do not knock Iist where custoners
can go and sign up their address, you know i nstead of
hangi ng up a sign they can go and register their
address and say | don't want anybody knocki ng on ny
door, that...you know that's another option and that
Is in other states that we do business in. So that

woul d be anot her opti on.
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COUNCI L MEMBER COVRIE: Do you train your
peopl e to not knock on doors that have signs on their
doors or?

ANCELA SCHORR: | don't believe we...well
right now there are certain areas, | guess that have
that, that rule and if they do have a sign, we are
supposed to | eave the prem ses right away; | know
there's sone apartnent buil dings that do hang up
signs to that effect and our reps are trained to
| eave the premses if they see such a sign.

COUNCI L MEMBER COVRI E:  And do you have
any other self-policing efforts that you can share
with us today?

ANGELA SCHORR: | think I pretty nuch
shared all of the practices that we do; we do watch
things very closely internally fromthe back office;
we do |look at different trends and different things
that are going on and if we get a conplaint we are
right on top of it and investigating it and tryin' to
figure out if there's a bigger issue you know out
there. So we are on top of our agents on a constant

basi s.
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COUNCI L MEMBER COVRI E: Wl |l thank you;
real |y appreciate you com ng down and sharing with
us...[i nterpose]

ANGELA SCHORR:  You're wel cone.

COUNCI L MEMBER COVRIE: it's inportant
that we do hear froma good conpany what standards
are, so thank you. Thank you M. Chair...[crosstalk]

ANGELA SCHORR:  You're wel cone.

CHAI RPERSON GARCDNI CK:  Thank you very
much, Council Menber Conrie. Thank you very nuch for
your testinony and we're glad you were here with us
today; it added very, very inportant color and
insight to this hearing. You are the |last person to
testify on this matter today, so | wanna turn to
Counci | Menmber Vallone for some final coments and
then we will be closing this hearing.

COUNCI L MEMBER VALLONE: Thank you agai n,
M. Chair; we acconplished a lot in a short tine; |
don't think..the fact that we...Consuner Affairs
didn't even know who is enforcing current State Laws
against this and the fact that a responsible ESCO
didn't know that the | aw existed is amazing right
now, as our people in Queens and all throughout New

York City are harassed by these aggressive door to
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door sales people. So | |look forward to noving this
bill forward, potentially with sone changes that the
City woul d suggest and | ook forward to working with
t he responsi ble ESCOs to nmake sure that they're able
to conpete with ConEd and that our honeowners are
able to have their dinners in peace. So thank you.

CHAI RPERSON GARCDNI CK:  Thank you,
Counci| Menber Vallone for introducing the bill and I
wanna echo your thanks to the participating ESCO
Direct Energy and | also think that you're right; we
did cover a lot of territory in a very short period
of tinme; it gives us a very good junping off point
for us to nove forward here. So for those present
and wat ching on the web, we appreciate your interest
in the subject and with that this hearing is
adj our ned.

[ gavel ]
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