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The Council of the City of New York

Finance Division

Larian Angelo, Director

Fiscal Impact Statement
Intro. No:  569-A
Committee:
Land Use


Title: To amend the administrative code of the city of New York in relation to the installation and maintenance of newsstands pursuant to a franchise and the placement of advertising on newsstands 


Sponsors:
Council Members Katz and Avella (by request of the Mayor)
Summary of Legislation:  The proposed legislation seeks to regulate the installation and maintenance of newsstands pursuant to a franchise and the placement of advertising on newsstands. The proposed legislation would repeal subdivision d and repeal and enact subdivision h of section 20-231 of the administrative code of the city of New York by prohibiting advertising on any newsstand other than exterior advertising placed by a franchisee. The Department of Transportation would implement this legislation. 

Effective Date: This local law would take effect immediately upon its enactment into law. However, to allow time for the installation and maintenance of coordinated franchise structures and the bidding process, the full implementation of this legislation might take up to two years.
Fiscal Year In Which Full Fiscal Impact Anticipated: Fiscal 2006


Fiscal Impact Statement:
	
	Effective FY04
	FY Succeeding 

Effective FY05
	Full Fiscal 

Impact FY06

	Revenues (+)
	$0
	$0
	$1,400,000

	Expenditures (-)
	$0
	$0
	$0

	Net
	$0
	$0
	$1,400,000


Impact on Revenues:  This legislation would allow advertising on newsstands as currently done on bus stop shelters. Because time is needed to implement this legislation, the impact on revenue in the first two fiscal years as a result of the enactment of this legislation would be minimal. However, when fully implemented, there could be advertising revenue resulting from newsstand advertising of approximately $1.4 million from the existing 340 newsstands citywide. This estimate is derived by using bus stop shelter advertising revenue as a gauge. The current revenue from advertising on 3,100 bus stop shelters is $12.5 million or $4,032 per bus stop shelter. 

Impact on Expenditures:  There would be no impact on expenditures resulting from the enactment of this legislation.

Source of Funds To Cover Estimated Costs:
Not applicable

Source of Information:
City Council Finance Division

Estimate Prepared By:
Latonia McKinney, Assistant Director, City Council Finance Division





Chima Obichere, Legislative Financial Analyst
Date Submitted to Council:
 May 14, 2003
FIS History:



To be considered by the Committee on October 9, 2003.
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