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COW TTEE ON TECHNOLOGY 3

CHAI RPERSON CABRERA: [of f m C
conversation] Alright, this neeting, we're
going to get started. Good afternoon and
wel come to the oversight hearing concerning the
Mayor’s Office of Media and Entertainment. In
July 2010, Mayor Bl oomberg announced the
creation the Mayor’s Office of Media and
Entertai nment, which conbined the Mayor’s
Office of Film Theater, and Broadcasting with
NYC Medi a and a new Digital Coordination Office
whi ch | ater became NYC Digital. The merger was
intended to integrate and expand the City’s
di verse nedia industry and spur the devel opnent
of new nmedia technol ogies. The Mayor’s Office
of Film Theater and Broadcasting is one stop
shop for all production needs in New York City.
This agency markets New York City as a prine
| ocati on, provides customer service to
producti on conpanies and facility production
t hroughout the five boroughs. NYC Media is the
official tv, radio and online network of New
York City, inform ng, educating, and
entertai ning New Yorkers about the City’s

di verse nei ghborhoods, services, attractions
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COW TTEE ON TECHNOLOGY 4
and activities. NYC Digital was created in
July 2010 to establish and inplement a city-
wi de digital strategy. Among other things, it
has outlined a digital roadmap of plans and
recommendation to enhance the City’'s digital
operations. The Committee hopes to | earn nore
about each of these three offices that conprise
MOVE, the services that each office provides,
and whether the sharing of resources has
affected the services that each provide. And
|"mgoing to turn it over, and if you can
i ntroduce yourself, and wel cone.

TODD ASHER: Certainly. Thank you

Chai rperson Cabrera. |It’s a privilege to be before
you again. M nane is Todd, |I'’mthe First Deputy
Comm ssi oner of the Mayor’s Ofice of Media and
Entertai nnent, and |’ mjoined by Deputy Conm ssi oner,
John Battista, and we wel cone the opportunity to
testify again today. Thank you for the warm wel cone.
There--1 may have some small redundancies in ny
I ntroduction, but you sunmmarized our office very
well. As you know, our office, the Mayor's O fice of
Medi a and Entertai nment consists of the Ofice of

Film Theater and Broadcasting, which you nentioned
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COW TTEE ON TECHNOLOGY 5
facilitates and supports filmand tel evision
production throughout the five boroughs. NYC Digital
whi ch works to realize New York City’'s potential as
the world s leading digital city. Good afternoon.
And NYC Media, which is the official tv, radio, and
online network of the city of New York. And
t hroughout this adm nistration we’ve worked hard to
innovate and revitalize New York City’ s entertai nnent
and digital industries, helping to attract new
busi nesses and j ob opportunities to the city and
I ncrease access and transparency and governnent. The
Ofice of Film Theater and Broadcasting specifically
over the past several years has seen trenendous
growh in the Gty s filmand tel evision production
i ndustry. Recent econom c inpact study conducted by
t he Boston Consultant G oup found that the industry
is currently the strongest it has been its history,
now generating a direct annual spend of 7.1 billion
dol | ars per year, an increase of over two billion
dol l ars annual ly since 2002. Film and television
production now enpl oys 130, 000 peopl e, and increase
of 30,000 jobs since 2004. This growth that--this
growt h has al so been acconpani ed by private

i nfrastructure investnent and expandi ng studi o and
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COW TTEE ON TECHNOLOGY 6
post production capacity. Ten years ago only seven
epi sodi c series were produced here. Last season
there were 27, and we expect additional series to
begin filmng on location at it’s stages throughout
the City in the comng nonths. Al of this
production activity neans several things. First it
means that nore New Yorkers are working in well-
payi ng j obs behind the caneras and they aren’t forced
to nove away fromthe city to find work in their
chosen career. Second, it neans that thousands of
| ocal busi nesses are being supported by these
productions. Snmall businesses across the Cty have
told our office that the increase in production has
been a boomto their businesses. Sone even pointing
out that w thout the noney generated fromfilmand tv
shows patroni zing their shops, they wouldn’t have
survived in the recent economc crisis. Third, it
means that our office has continued to strengthen our
efforts to | essen the inpact on location filmng has
on local residents and conmunities. To that end, we
no require that whenever productions post no parking
signs in the community, they nmust al so include
contact information for the |ocation manager of the

production so that residents can get in touch with
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COW TTEE ON TECHNOLOGY 7
the production directly if any situation arises. As
al ways, the staff at the Ofice of Film Theater and
Br oadcasti ng can al so be contacted by a 311, and can
intervene if a resident’s concerns aren’t fully and
i medi atel y addressed. For exanple, our staff has
stepped in and had a production nove its catering
table away froma restaurant and ensured that a
novi ng van woul d have access to a street where a
production was filmng. Productions are required to
post no parking signs at |east 48 hours in advance of
filmng and distribute letters to the residents and
busi nesses that will be affected by filmng on their
street, and our office has revoked pernmits from
productions that have failed to do so. W send field
representatives fromour office out daily to nonitor
a production’s footprint in the community and also to
ensure that they’'re in conpliance with their permts.
The field reps have also visited the offices of the
| ocal City Council Menber as well as the Community
Board to hear any concerns that m ght exist out of
nei ghbor hoods. Qur office hosts neetings every year,
I nviting community boards, business inprovenent
districts, and city council nenbers to talk about the

upcom ng year, and di scuss any concerns or questions
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COW TTEE ON TECHNOLOGY 8
they m ght have. Based on feedback fromthe
community, community boards now have the ability to
access information regardi ng productions throughout
city-wi de event coordination and nmanagenent system
We al so host appreciation screenings working closely
with the council nenbers offices and conmunity boards
so that residents have a chance to see their
nei ghbor hood on screen after hosting a filmcrew on
their street, and share in the pride of the finished
product. And we encourage productions to give back
to comunities in which they film Shows |ike
El ementary brought in a food truck and served waffles
to residents on the street where the show was
working. And in the aftermath of hurricane Sandy,
vol unteers from Made in New York Productions cane out
to volunteer at food and water distribution sites,
donat ed supplies, and coordi nated donati on pick-ups
and vol unteer transportation. Al of this is part of
our nunerous efforts to keep New York City film
friendly and a place where 130,000 New Yorkers can
continue to earn their living and support their
famlies. In April of this year, we reached the
m | estone of having graduated nore than 400 Made in

New Yor k Production Assistants since the progranis
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COW TTEE ON TECHNOLOGY 9
i nception in 2006. The program whi ch was devel oped
and partnership between the Mayor’'s O fice of Media
and Entertai nment and Brookl yn Workforce | nnovati ons,
a local not for profit organization involved five
weeks of free intensive hands-on training for
unenpl oyed and under enpl oyed New Yor kers, and covers
everything fromcomunity outreach strategies to life
managenent skills. Upon graduation, new PA's are put
to work on sets and in production offices for future
films, TV shows and comrercials. The program
conti nues to support graduates by providing two years
of job placenent assistance as the PA's also begin to
build their network of contacts in the industry.
Made in New York PA's have worked on over 2,000
productions and are now al so advancing in their
careers becom ng associ ate producers, production
coordi nators, canera operators, and set costuners,
gai ni ng uni on nmenbership. In the comng nonths, we
expect to graduate the 450'" Made in New York PA.
We're also |ooking the future of the industry, and
next nonth, the Made in New York Media Center wll
officially open in DUVBO Brooklyn, next week even.
Wrking with I FP and General Assenbly, our office has

hel ped to create a centralized hub for the creative
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COW TTEE ON TECHNOLOGY 10
community that pronotes coll aboration, workforce
devel opnent, and entrepreneurship. The nedia center
wi Il provide a co-working space, affordable office
space, classroons, a screening roomand a café. It
is our hope that this incubator will connect film
makers, digital designers and story tellers so that
they can create cutting-edge projects and establish
new busi ness opportunities. NYC Media, as the City’'s
official television, radio and online network, NYC
Medi a has continued to produce engagi ng and
informative content that |let’s New Yorkers know about
the various services offered by the city of New York
NYC Medi a al so shares valuable information to
residents in times of energency. Last fall, NYC
Media carried all of the Mayoral press conferences
before, during, and after Hurricane Sandy live to
television via the switch, as well as to the new |live
feed technol ogy online. Follow ng Hurricane Sandy,
on NYC Li fe Channel 25, we showcase the reopeni ng of
vari ous small businesses affected by the stormin a
series of videos and highlighted the reopening of
Rockaway Beach. In terns of content airing on NYC
Media, for the series, That’'s So New York, for

exanpl e, we spotlighted a range of topics that effect
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COW TTEE ON TECHNOLOGY 11
resi dents and business owners, |ike a new housing
project in the South Bronx featuring a roof-top
garden or the New Busi ness Accel eration team which
hel ps new busi nesses open faster and neet the Cty’'s
requi renents. W' ve produced half our specials about
i fe-saving technology and city hospitals, energency
prepar edness, and the job help and online workshops
provi ded by the Departnent of Small Business
Services. In the recent season of 999, which
hi ghl i ghts entertai ning and educational activities to
do t hroughout the five boroughs on a budget, we
devoted an entire episode to | ocal volunteering
opportunities. W’ve produced public service
announcenents about the 9/11 Victins Conpensati on
Fund, and how to help those in need after the
hurri cane. W’ ve al so created public service
announcenents for the Departnent of Health and Human-
- excuse me--Human Resources Admi nistration
Depart nent of environnmental protection and others
working with the agencies to get their nessages out
to the public. W also produced a public service
announcenent that focuses on the daily |live feed of
City Council neetings. As you know, since May of

2012, live coverage of the Cty Council hearings has




10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

COW TTEE ON TECHNOLOGY 12
been avail able on New York Gty Government’'s TV
station, NYC GOV, channel 74, which is also avail able
to non-cabl e subscribers and online at
Counci |l . NYC.gov. Wth live coverage fromCity
Counci | Chanbers and the Council’s 250 Broadway
Committee roonms, New York City has becone the |argest
municipality to carry live |egislative hearings.

Thi s has been achi eved t hrough cl ose worki ng

rel ati onshi p our agency has devel oped with the
Council to make city governnment nore accessible for
New Yorkers. Al together we provide over 4,000
hours of annual coverage each year. NYC Digital,
since its creation in 2011, NYC Digital had rmade
great strides in helping New York City achieve its
goal of becomng the world s leading digital city.
The following initiatives laid out in the digital
road map and driven by a vibrant technol ogy industry,
a strong soci al nedia presence, infrastructure

i nprovenents and historic investnents in education.
Today, the total size of the City's digital reach is
7.5 mllion, which includes nonthly traffic to

NYC. gov and the followers, subscribers, and users of
city curated digital nedia channels. Since the

rel ease of the digital road map in May of 2011, the
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COW TTEE ON TECHNOLOGY 13
City' s social nedia audi ence has nore than tripl ed,
growing from1.2 mllion to a current peak of 3.7
mllion social media foll owers across over 340
channels. Overall, the Cty s digital reach has
nearly doubl ed since the introduction of the road
map, increasing fromfour mllion in 2011 to 7.8
mllion in 2013, and increase of 85 percent. This
nmeans that nore New Yorkers are able to engage
directly with City Services and agencies that they're
nost interested in, allowing themto have easy access
to vital information that effects their daily |ives.
The road map itself outlines an array of digital
initiatives that are now in place, including nore
access to the internet for |ow income New Yorkers,
i ncreased free WFi in public spaces, educationa
prograns that pronote science, technol ogy,
engi neering and nmathematics learning in city schools,
NYC open data, and the pronotion of the GCty’'s
thriving tech industry. Wth the introduction of the
new y redesigned NYC. gov later this nonth, all of the
goals outlined in the original digital road map w ||
have been achieved in less than two and hal f years.
In preparation of this release, the upcom ng update

to the digital road map, NYC Digital, has al so
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COW TTEE ON TECHNOLOGY 14
reached out to resident in the outer boroughs to hear
firsthand how technol ogy affects their |ives, and
that feedback will be incorporated into the next
digital road map update. Recognizing that the Cty's
tech industry is growing and in an effort to attract
new start-ups to the area and connect New Yorkers
with new job opportunities, NYC Digital |aunched the
W are Made in New York initiative in February of
2013. Included in this econom c devel opnent,
Initiative is a conprehensive website,
wear emadei nnewyor k. com that brings together all of
the City’'s resources for entrepreneurs, lists
opportunities for novice to learn coding, and becone
part of the digital sector and hosts the digital jobs
map, an interactive map that currently includes nore
than 1,300 tech conmpanies in New York City that are
currently hiring. The W are Made in New York
initiative also included an advertising canpaign that
was seen in subways and on buses, as well as in
col | ege newspapers of |eading technol ogy canpuses in
an effort to recruit graduates to the city. The
initiative al so expanded the Made in New York | ogo,
previously given to filmand TV shows produced in the

city, to those conpanies that face at |east 75
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COW TTEE ON TECHNOLOGY 15
percent or nore of their devel opnent within the five
boroughs. In addition to hel ping the tech industry,
we want to help small business owners grow their
conpani es and attract new custoners online by taking
advant age of new digital tools. In August of 2012,
the Mayor, NYC Digital, and the Departnment of Small
Busi ness Services |aunched the Smal| Business Digital
Tool Kit. This initiative offers small businesses
free training and resources to digitally attract
custoners, conduct business online, and market their
products or services through the use of e-commerce
t echnol ogy. Smal | busi nesses have the opportunity
to learn how to | everage social nedia nore
effectively, launch a website with howto guides, and
i ncor porate search engine optim zation and
advertising techniques. The resources are al so
avai |l abl e online, along wwth a series of training
vi deos created by NYC Media so that they can be
accessed at any tine by small businesses. That is a
summary of some of our various initiatives and
prograns. The Mayor’s O fice of Media and
Entertai nnment | ooks after an inportant part of the
City’'s econony with industries that are enpl oying

t housands of New Yorkers and creating jobs and
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COW TTEE ON TECHNOLOGY 16
busi nesses every day. W have worked diligently to
make New York City the place to filmepisodic
tel evision, develop a start-up, and create new
content, and we | ook forward to the work ahead. Thank
you again for the opportunity to testify again today,
and we are now happy to address any questions you may
have. Thank you.

CHAlI RPERSON CABRERA: Great. First off,
t hank you so nuch for your testinony. Let ne

acknow edge Council Menber Weprin and Council Menber

Koppell. | just have a few questions and then if ny
col | eagues have questions, then I’'Il come back with
some ot her questions. | don't like to make ny

col l eagues wait too long. But if you could tell ne
about the road map for the Digital Gty, what has not
yet out of all the initiatives that were introduced,
can you share with us which initiatives are still in
process, which ones have not been attai ned, and by
when?

TODD ASHER: So the third install nent of
the Digital Road Map should be com ng out in the
course of the next two to three weeks, and we’ ve been
going through final review | read a final version

again this norning, and we’'re very proud to say that
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COW TTEE ON TECHNOLOGY 17
all of the challenges that were set out in 2011 in
the initial road nmap have been nmet. |In the third
installment there will be a description of all of
t hose prograns and how those mi| estones have been net
and al so sonme suggestions going forward for ways to
expand on the things that have al ready been done.

CHAI RPERSON CABRERA: Beautiful. Let ne
just change gears real quick. In ternms of--by the
way, |let me commend you on the information that now
is providing and the no parking signs that now that
have a contact information. | think that's very
useful, practical, and it’s a way of being a better
nei ghbor wi th the nei ghbors.

TODD ASHER: Ri ght .

CHAI RPERSON CABRERA: But you nentioned
that you have a 130, 000 people that have been
enpl oyed. How many out of those 130,000 are extras
in a novie?

TODD ASHER: Extra’'s, specifically--

CHAI RPERSON CABRERA: [interposing] Oh,
Is that including the 130,000? ‘ Cause | know, you
know, given nore you could have 3-400, 1,000 extras.

JOHN BATTI STA:  That’s not just the--

that’s not just with the novies. 1It’s the
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COW TTEE ON TECHNOLOGY 18
television. [It’s progranmng. It’s everybody
t hroughout the industry fromthe top | evel people to
the bottom So from production assistants to extras
to anybody who collects a paycheck.

CHAI RPERSON CABRERA: But do you have- -
you know, the people who do this like part tine.

TODD AHSER: It’s a--1t’s a good
question. | don’t know that 1I--

CHAI RPERSON CABRERA: [interposing] Do
you happen to have that nunber?

TODD ASHER: | --

CHAI RPERSON CABRERA: [interposing] |’'m
just curious.

TODD ASHER: My initial reaction is that
extras aren’t captured, but | need to confirmif
that’s the case because it’s primarily bel ow t he
line. It’s the electricians, it’s the canera people.
It’s all of the staff that goes into setting up and
executing the production, but it’s a great question
about extras to see if they re captured sonewhere.

CHAI RPERSON CABRERA: And nost of these
are union jobs, right, the 130, 0007

JOHN BATTI STA: W believe so, nost of

t hem are uni on.
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COW TTEE ON TECHNOLOGY 19

CHAI RPERSON CABRERA: (kay, and out of
t he 130, 000, how nany of those are mnorities? Do
you happen to know t hat?

JOHN BATTI STA: W don’t have the data on
t hat .

CHAI RPERSON CABRERA: (Ckay. ‘Cause | know
in the novies, it’'s very hard for mnorities to nmake
roadways, and in tel evision--

COUNCI L MEMBER VEPRI N:  [interposing] You
| ooking for a new career?

CHAI RPERSON CABRERA: Listen, if | get
call upon, you know, any open doors there, Counci
Menber Weprin? To be or not to be, right? So, is--
you know, because | know in previous hearings this
has been an issue that--and |I hear it out there that
it’s very difficult for mnorities to get in, and a
| ot of the unions, which I'’mall for unions, but you
know, it’s generational. You have the grandfather,
the great grandfather who started and all the way to
the children and it just kind of an ingrown kind of a
business. And then with that, the follow up question

Is, what is your office doing to open that door?
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COW TTEE ON TECHNOLOGY 20

TODD ASHER: So it’'s--the programthat we
mentioned in the testinony, the PA programwhich is
for production assistants--

CHAI RPERSON CABRERA: [i nt er posi ng]

Ri ght.

TODD ASHER: is a programthat our office
began and now has graduated 400 individuals fromthe
boot canp. N nety-five percent of the people that
have gone through the program are of color, and they
are gai ning enploynent with productions. So we work
hard to not only nmake sure that the program continues
and expands but also with studios and encourage them
to hire these individuals. Many of them as |
nmentioned the first step as PA, which is a non-union
posi tion, but many of them are now going up through
the ranks and also joining the unions. So it’s an
attenpt to make a change to the--what you point out.

CHAI RPERSON CABRERA: And | et nme commend
you for the program | thought it was very
i nnovative. Four hundred is a substantial anmount.

It would be great, | don’t know if you guys have the
capacity to do this, to be able to track those 400
and to see how far in have they been able to nmake it

it, and how many, what type of jobs, to see how far
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COW TTEE ON TECHNCLOGY 21
your success, what you ve been able to achieve so

far, you know, has been acconplished. But again,

iIt’s a great program | have referred people to
them | say, “Listen, | heard you want to get in the
busi ness, call the office.” And so |I’mvery happy
regarding that. 1--let ne ask you, regardi ng novies,

I know theaters and studios, they re having a
capacity problemin terns of space, what is your
of fice doing to help or can you do anything to
facilitate for space? | know that when they were
maki ng the novie, | think it was X-Men or one of the-
-l"’msure you could tell ne a few that they coul dn’'t
do themall here, they could only do a coupl e of
weeks because we didn't have the capacity like
Hol | ywood has. What do you foresee in the future?
What can we do to help studio expansion in the city?
TODD ASHER: Tal k about sound st ages.
JOHN BATTI STA: | nean, as far as sound
stages, they were all owned privately and this one of
the maj or concerns for our office is how and who can
devel op nore sound stages. Wat | can tell you is we
even just recently had a phone call and I held a
neeting with sone investors who are |ooking to build

brand new up in the Bronx.
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COW TTEE ON TECHNOLOGY 22

CHAI RPERSON CABRERA: Oh real ly?

JOHN BATTI STA: Brand new facilities as
wel | as the conversion of warehouses is what has been
done in the recent years, and once they becone a
qual i fied stage, you know, we're able to fill them
rat her qui ckly.

CHAI RPERSON CABRERA: How much space they
need?

JOHN BATTI STA:  Well, you know, on a TV
show, for exanple, they |ook to have at |east two
stages of 18,000 square feet back to back, because
they go fromone set to the other, and a hei ght of 30
feet.

CHAI RPERSON CABRERA: Thirty feet.

JOHN BATTI STA: On feature filnms they
| ook for bigger space, maybe 20,000 to 40, 000 square
feet wwth a height of up to 45 feet.

CHAI RPERSON CABRERA: Let me turn it over
to Council Menber Weprin. | have a | ot of questions.

COUNCI L MEMBER VPRI N: Yeah, | don’t have
much. | just had a couple of questions. | just want
you to know, M. Chairman, | think you have those

Hol | ywood good | ooks, so you could pull it off. And
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COW TTEE ON TECHNOLOGY 23
if they want to make an ice, an ice skating novie, we
got the perfect |ocation now.

CHAI RPERSON CABRERA: Matter of fact, the
novi e people, they cane, they wanted to put a studio
in the Kingsbridge Arnory. W' Il see.

COUNCI L MEMBER WEPRI N Cent | eman, what
|--before | was in the Cty Council | served in the
State Legislature, and we were very--1 was, you know,
a big proponent of the filmand television tax credit
that was put in place at the tinme, and | haven’t
followed it as closely as | probably should since
t hen, but obviously your testinony today about how
boomi ng we are on tax--on filns, do you give a |ot of
credit to that tax credit, ‘cause |I know that the
novi e--the studi os were pushing it very hard. The TV
shows were all pushing it very hard. Have you
noticed that that tax credit has had an effect on the
amount of filmng that’s going on in New York GCty?

TODD ASHER: As you know, the only state-
-or excuse nme--the only tax credit that’s currently
offered is at the state level. The city no | onger
has a tax credit. W think it’s an inportant part of
why people are conming to New York City to film but

we’'re very nmuch focused on the other services, which
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are equally inmportant, and being able to create
conpl i cated productions in the streets of New York
Maki ng sure that we have a balance with the community
Is just as inportant, but I think all of it is
i nportant to keeping the business.

COUNCI L MEMBER WEPRI N:  Have ot her states
changed their tax credit in order to try to out
credit the New York market?

TODD ASHER: Because we’re--because we're
sort of out of the business of the--

COUNCI L MEMBER WEPRI N:  [interposing]

Ri ght.

TODD ASHER: of the tax credits
ourselves, it’s not sonmething that we follow in the
same way, but it’s--1 think that generally having
read different information, there’'s states who
previously did offer them but don't. But |I think a
lot of it had to do with actually having the
infrastructure to support it. So whereas they m ght
have been attracting the business initially, they
don’t have the crews that we have. They don’t have
t he- -

COUNCI L MEMBER VEPRI N: [ nt er posi ng]

Ri ght .
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TODD ASHER: the infrastructure that we
have, and so it really is a, you know, a |larger piece
of one puzzle of a |arger piece.

COUNCI L MEMBER WEPRIN: Right. There's
only one New York City, and one of the argunents that
made back then is that the difference was huge back
then in Canada and Connecticut even had a nuch better
tax structure, so nuch that I was willing to nove out
of New York, but obviously there’s only one New York
and the scenes and the places are sonething you can’t
find anywhere el se when you do outside shooting and
onsite. Let me ask a question about onsite shooti ng,
then. Just curious. Do you get involved with when
novi e studios cone in and say, “Hey, we’re | ooking
for this type of shot or this type of neighborhood.”
Do they cone to the Gty and ask for advice on that,
or?

JOHN BATTI STA:  Yes, they do, and that’s
part of the office’s overall goal is you can have a
tax credit, but you also have to be able to have
access to streets and | ocations, and that’s where our
office comes in. So when people conme in and they're
| ooki ng for sonmething in particular, we have what we

call “hot shots” and it’s a--
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COUNCI L MEMBER WEPRI N:  [interposing]

Ri ght.

JOHN BATTI STA: And it’s all city-owned
properties such as streets, parks, different
| ocati ons where they can go onto our website and view
it.

COUNCI L MEMBER WEPRI N:  [interposing]

You suggest it?

JOHN BATTI STA:  Yes.

COUNCI L MEMBER VPRI N:  You know, this is
going off the board a little bit, but next year
there’s going to be a big issue about carriages in
Central Park. 1It’s going to, you know-1f de Blasio
becomes Mayor, he’'s talked a | ot about trying to ch--
you know, go away fromthe horse-drawn carriages or
at | east experinment with electric cars. You know, a
| ot of people have said, “Well, you know, electric
cars, that’s not an iconic inmage of New York City.”
And the truth is I said, “You know, one good Tom
Hanks novie and they could be. You know.” So I’'m
just curious like is that, you know, | nmean that’s
sonet hing you m ght recomend dependi ng, you know, is
that a popular site, horse-drawn carriages in Centra

Park to get New York shots? And do you agree with ne
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that if indeed sonething else did conme in to work
al ongsi de those horses, that they too could be
recomended as a site possibly, if our new mayor
wanted to encourage the office to do so?

JOHN BATTI STA:  Well, you know, the

novi es are your best comercials, novies and
television. So we have requests whether it’s horse-
drawn carriages or el ephants wal king i nto Madi son
Square Garden. So all these are relevant topics. How

peopl e actually view them you know are on individual

basi s.

COUNCI L MEMBER VWEPRIN: | wasn’'t talking
about the Republican convention, | was tal king about
novies. No, |I'mkidding. Anyway, | will |eave it at
that, ‘cause I'Il only go downhill from here. But
M. Chairman, 1’1l turn it back to you.

CHAlI RPERSON CABRERA: So |l et ne ask you
alongside with that, if the carriages were to be
gone, but they were to nake a novie, they would just
bring, | would i magi ne, the horses and the carri ages
and the el ephants--

JOHN BATTI STA:: [interposing] If they

wanted to use a horse and carriage for a novie, we
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woul d al ways be able to issue a permt, even if they
were outlawed for the purpose of film

CHAI RPERSON CABRERA: So tal k to ne about
permts. How do--how does soneone goes, or conpany
goes about getting a permt? How |long does it take?
What’' s the process?

JOHN BATTI STA:  Well, we are conpletely
online now, so the beauty of that is anyone can file
for afilmpermt, 24 hours a day from basically any
| ocation, fromtheir house to their office space to
sitting in a parked car on a set. And as long as the
first step is filling out an application and they
nmust have a valid insurance policy. Once the
I nsurance policy is verified they fill out the
application, and then they, on a daily basis file for
permts.

CHAI RPERSON CABRERA:  So is there a
speci al insurance whenever they do filmng or so
it s--

JOHN BATTI STA: [interposing] It’ a
mllion dollar--

CHAI RPERSON CABRERA: [interposing] or

just an unbrell a--
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JOHN BATTI STA:  [interposing] insurance
policy that everybody nust have.

CHAl RPERSON CABRERA: Okay. And do--you
know, | renenber the days when you wanted to reign
fromNew York City Public schools that you could
actual ly--it would get calculated right there online.
Is that the--do you have the sane scenario there? O
is this different free for--

JOHN BATTI STA:  [interposing] For the
pricing- -

CHAI RPERSON CABRERA: [interposing] for
the permts or--

JOHN BATTI STA: [interposing] No, no
there is one fee, it’s an application fee of 300
dol | ars.

CHAI RPERSON CABRERA: (kay.

JOHN BATTI STA:  And then the rest, al
the permts for daily shooting are free. So that
application is fromyour start date of your project
to your end date.

CHAI RPERSON CABRERA: It’s only 300
dollars, that's it?

JOHN BATTI STA:  Three hundred dol | ars.

CHAI RPERSON CABRERA To film that’'s it?
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JOHN BATTI STA:  Correct.

TODD ASHER: It’s an assessnent of how
much it costs the City to performthe process of
processing the application.

CHAI RPERSON CABRERA: kay. So we’'re not
really looking for to nake a big, you know-this is
not--we don’t want it to be a big revenue source. In
the front end what we're looking at is for themto
come in and for themto go ahead and to buy | ocal and
so forth.

TODD ASHER: And enpl oy.

JOHN BATTI STA:  That's right.

TODD ASHER: Enpl oynent and spendi ng.

CHAI RPERSON CABRERA: Tal k to ne about
where filmng s taking place, which borough is the
nost active. Talk to ne about the Bronx, you know I
have to ask that.

JOHN BATTI STA:  Well, | knew you were
goi ng to ask about the Bronx, ‘cause that’'s what cane
up last tine.

CHAI RPERSON CABRERA: Ri ght.

JOHN BATTI STA: And so | did go through

the last 18 nonths. And in the |last 18 nont hs al one
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we’ ve had 19 feature filns go up to the Bronx to
film

CHAI RPERSON CABRERA: Real | y?

JOHN BATTI STA:  As well as over 50 TV
shows.

CHAI RPERSON CABRERA: | npressi ve.

JOHN BATTISTA: So it’s our job to try
and spread the wealth anong all five boroughs.

CHAI RPERSON CABRERA: How does t hat
conpare to Queens?

[of f m c conversation]

JOHN BATTI STA: Wl l, Queens is very
popul ar, and the reason being is that Queens has
nunmer ous stages there, whether it’s, you know, Silver
Cup and Kaufman Astoria. You know, Long Island City
is a very popular area for that as well as Brooklyn,
and now even Staten |sland. Everyone used to cone
just for Manhattan. Mre and nore actors have noved
into the City and |ive in Brooklyn and Queens and
all, so we’ve seen an increase in all five boroughs.

CHAlI RPERSON CABRERA: But you didn’t give
me the nunbers.

JOHN BATTI STA: Exact nunbers, | don’t

have.
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CHAI RPERSON CABRERA: (kay, so all you
had was for the Bronx.

JOHN BATTI STA: | don’t have that for
yor.

CHAI RPERSON CABRERA: (Ckay. Is that
i ncrease fromthe previous 18 nont hs?

JOHN BATTI STA: I n the Bronx, yes.

CHAI RPERSON CABRERA: Ckay. And what did
we have before, do you renenber right off hand?

JOHN BATTISTA: | think in the |ast
testi nony when we were here | did give you nunbers,
but | don’t have themw th ne.

CHAI RPERSON CABRERA: | don’t renenber
t hose- -

JOHN BATTI STA: [interposing] Yeah.

CHAI RPERSON CABRERA: right off the bat
either. Also, talk to ne about are you getting nore
conplaints, |less conplaints from you know, whenever
this, you know-1 just saw right here, | think Church
Street they’'re making a novie.

TODD ASHER:  Yes.

CHAI RPERSON CABRERA: It | ooks pretty
interesting, but are you getting nore conplaints from

t he nei ghbors or |ess conplaints? And where nost of
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the conplaints are comng from Manhattan; is it
com ng from Queens?

JOHN BATTI STA: Okay, and here again, as

Todd has nentioned earlier, we went from
approximately six TV shows to this past year of
having 26 TV shows on the ground. The beauty about
having a TV showis it filnms 10 out of the 12 nonths
of the year. And what does that nmean? They have to
come back to our office on a daily basis for permts,
and what they are granted is based a great deal on
the behavior. So they know that, and we al ways
remnd them that they' re guests in the
nei ghbor hoods. They’'re the guests and they shoul d
| eave it better than they found it. Wat we did
install which was nentioned also in the testinony is
contact information that they can call an on-site
| ocati on manager so that if it’s eight o clock at
night and there’'s a problem it could be just a
sinple problem it could just be a question of how
|l ong are you going to be here; they have that contact
nunmber. They' Il call themup and they get responses
right away. |If they don’t, what happens is they w nd
up calling our office, and if they call our office,

they know we will reach out to them So they’ ve
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been, you know, very receptive and | think it has
brought down conpl aints a great deal.

CHAlI RPERSON CABRERA: Do you have--do you
keep nunbers of the conpl aints?

JOHN BATTI STA:  No, we don’t have exact
nunbers for each conplaint.

CHAI RPERSON CABRERA: Ckay. W I!| you be-
-you think it’s valuable to--you know, | know I wll
be proportioned to the anbunt of novies. You know,
in all fairness, you know, you got 20 novies, you' re
nore |ikely, but at |east you could keep the ratio.
That will be a suggestion, you know, just to--just so
you can see progress, sonething you could talk to the
people in the field, and it could be sonething to
really celebrate, that the conplaints are goi ng down.
You know, |’m not assum ng they’re going up.

JOHN BATTI STA: And if they cone into us,
we have our field reps go out and address that
conpl aint imediately and nmake sure it’s rectified,
and they keep--

CHAlI RPERSON CABRERA: The field reps, do
they just do randomvisits to site or they only go

whenever there’s a conplaint.
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JOHN BATTI STA:  No, no, random W have
themvisit each one as like even a surprise visit to
make sure they' re staying within permtted
boundari es.

CHAI RPERSON CABRERA: What do you see for
2014? How many novi es do you see com ng our ways, TV
series?

JOHN BATTI STA: Pilot season starts in
January, and | just returned actually from Los
Angel es and they said they have nunerous pilots that
they’d like to cone in, and the pilot is the first
show that is filmed why they try to introduce it and
maybe make a full tine series out of it. W’ ve heard
from HBO - has several projects as well as Sony
Studi os | ooking to cone in and Warner Brothers. So
it’s a very attractive area and as nenti oned before,
all the stages are expandi ng.

CHAI RPERSON CABRERA: And t hen what about
Breaki ng Bad part two?

JOHN BATTI STA:  No, Breaking Bad is
wr apped up and done. That was New Mexico on--

CHAI RPERSON CABRERA: Yeah, a New York
version. He noves to New York. W don’t know what’s

going to happen on Sunday. | don’'t know if he's
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going to make it or not. Let’'s see. Let nme nove on
to--1"mal nost finished with the question I|ist.
Counci | Menber Weprin has nore questions. But would
Mone or Momay [phonetic] if you could tell us, you
know, what has been sone of the chall enges and
putting all of the different departnents com ng
t oget her, what has been sone of the chall enges and
success stories?

TODD ASHER: Wl I, in terns of the
| ogi stics of what we--when we had originally the film
of fice and then NYC Media was a separate entity and
then creation of NYC Digital, the goal was really to
utilize existing resources and task each of the
prof essi onal services fromlegal to accounting to
mar keting to do--to do nore, and I think we were very
successful in being able to do that. There was a | ot
of learning wwth NYC Digital because for everyone
across the Cty, all of the social nmedia and the use
of the web was very new, and so now that we’ ve been
able to integrate them | think you'll be very
pl eased wth the roll out of NYC Gov, which is com ng
very soon, and really being able to highlight all of
the different services that the Cty has through

di fferent nechanisns and | think that people have
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pul | ed together and | ooked to reach peopl e where they
already are. So if you re sonebody who is happy
using the website, or if you need to call 311, or if
you' re follow ng social nedia, you have access to the
same thing as everyone else. And it also hel ps for
t hose people who do want to use the phone and don’t
want to use technol ogy or can’'t use technol ogy, it
frees up those |ines, because your questions can be
answered quickly and efficiently, nmakes you happy,
and al so nmakes the person who needs to use the phone
happy as well. So | think on the whole we’re very
proud of the way that it’s gone, and that it’s been
very successful .

CHAI RPERSON CABRERA: (One | ast question
unl ess Council Menber Weprin has a question, but ny
| ast question to you is regarding DOT NYC, what’s the
| at est ?

TODD ASHER: The latest is that it’'s set
for a launch in 2014. Rachel Howe [phonetic] our
Chief Digital Oficer, | think testified sonetine
this last year about the specifics and we’re working
with--there was a vendor that went through RFP whose
executing on it, and we’re going through the process

ri ght now of identifying what sites are going to be
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made for city use and then all of the other sites
woul d be opened up to the general public to bid on.

CHAI RPERSON CABRERA: How di d--help ne
understand the first day DOT NYC is being offered to
the public, I’msure, you know, you re going to have
Appl e who's going to want to get--are there certain
pe--certain corporations, |I mean outside of the
governnment that are going to get a block on, they're
going to get preferential treatnment, or is whoever
could get on line first and put the application in,
how does that work?

TODD ASHER: So there’s certain city-
rel ated trademarks, for instance, |ike NYPD and those
sorts of things that will be protected for the--

CHAI RPERSON CABRERA: [i nt er posi ng]

Ri ght.

TODD ASHER: DOT NYC donmin, and then it
will be nade avail able to people who have presence in
New York City. So either an individual or a business
that has sonme sort of proven presence in New York
So, the question about maybe an Appl e or sonebody
that has presence other ways, 1'd really have to
direct the question to Rachel, and we can get back to

you on how that works, but the focus is first on
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serving the City's needs and then it’s all of the
resi dents and busi nesses that are city based.

CHAI RPERSON CABRERA: (kay, great. Well,
I want to you thank you for the great work that
you' re doing, and I'’m 1l ooking forward to hearing in
the future progress and thank you for bringing
busi ness to the Bronx, and we want to see nore novies
over there, of course, and all throughout the city,
but overall everything you' re doing, you re doing a
fantastic job.

TODD ASHER: Thank you so nuch

COUNCI L MEMBER WEPRI N Thank you
gent | eman.

TODD ASHER: | appreciate it, thank you.
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