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INT. NO. 623:
By Council Members Katz, James, Nelson, Stewart, White Jr., Dilan, Vacca, Recchia Jr., Felder, Seabrook, Lappin, Mendez, Vallone Jr., Jackson, Arroyo, Gennaro, Baez, Vann, Comrie, de Blasio, Palma, Sears, Sanders Jr., Martinez, Weprin, Mark-Viverito, Gentile, Rivera, Foster, Dickens, Gonzalez, Eugene and Gioia
TITLE:
A Local Law to amend the administrative code of the city of New York, in relation to advertising on sidewalk sheds.

ADMINISTRATIVE CODE:
Amends title 26 by amending subparagraph 10 of section 26-214 and by adding a new subdivision c to section 26-252.

BACKGROUND AND ANALYSIS:

On January 26, 2009, the Committee on Housing and Buildings, chaired by Councilman Erik Martin Dilan, will conduct a hearing on Int. No. 623, A Local Law to amend the Administrative Code of the City of New York, in relation to advertising on sidewalk sheds.  This bill allows advertisements on sidewalk sheds in commercial and manufacturing districts in New York City.  The Committee expects to hear testimony from representatives of the Department of Buildings, property owners and other professionals and members of the general public who are concerned with this topic.

Int. No. 623
Bill section one would amend section 26-214 of the Administrative Code of the City of New York (Ad. Code) to provide that the Commissioner of Buildings shall establish a fee schedule for a permit allowing advertising on sidewalk sheds issued pursuant to new subdivision (c) of section 26-252.. 

Bill section two would amend section 26-252 of the Ad. Code by creating a new subdivision (c) which would prohibit any person from displaying or permitting advertising on a sidewalk shed except when a permit has been issued to an outdoor advertising company.
  An advertising permit may only be issued for a sidewalk shed located in a commercial or manufacturing district and that is not abutting a building, property or structure located in a historic district containing any feature of a scenic landmark, or has been designated as a landmark site by the Landmarks Preservation Commission.  The advertising permit must be displayed in the same manner as the sidewalk shed permit and will be limited to one year consisting of an initial term of six months and up to two consecutive periods of three months each to be granted at the Department of Buildings (DOB) discretion.  However, the term of the permit and any renewals may not exceed the term of the permit issued for the sidewalk shed.  An advertising permit may not be issued for a sidewalk shed at the same location unless four years have passed since the expiration of any prior advertising permit or the expiration of the sidewalk shed permit, whichever is later.  Any advertising may not interfere with, obscure, block, cover or limit any business signs, particularly signs displaying a business name.  An applicant must certify to DOB that the parts of the sidewalk shed to be covered by the advertising do not exceed eight feet and comply with design guidelines in the rules to be promulgated by the Commissioner.  When applying for the permit, the applicant must submit proof of a valid agreement to advertise between the applicant and the owner of the sidewalk shed. At the expiration of an advertising permit, the advertising must be removed.  Failure to remove the advertising would make the permit holder liable for any applicable penalties.

Bill section three provides that this law would take effect sixty days after enactment, except that the Commissioner of Buildings shall take all actions necessary, including the promulgation of rules, prior to the effective date.
� An outdoor advertising company is defined in Article 502 of Title 28 of the Ad. Code as ” A person, corporation, partnership or other business entity that as a part of the regular conduct of its business engages in or, by way of advertising, promotions or other methods, holds itself out as engaging in the outdoor advertising business.”


� Pursuant to Section 28-502.6.4 of the Ad. Code, civil penalties are not more than $15,000 for a first violation and for a second or subsequent violation not more than $25,000. 
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