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The Council of the City of New York

Finance Division

Larian Angelo, Director

Fiscal Impact Statement
Intro. No: 
28

Committee:
Consumer Affairs

Title:

A Local Law to Amend the Administrative Code of the City of New York, in Relation to the price of items sold at newsstands.



Sponsor:
Councilmember Phil Reed

Summary of Legislation:  The proposed local law would amend Section 20-231 of the New York City Consumer Affairs Code (Title 20 of the Administrative Code).  Under current law, the maximum price that newsstands can charge for non-printed materials is two dollars.  The proposed law would raise this maximum allowable price to five dollars.  The proposed law would also prohibit newsstands from selling apparel, jewelry, hair ornaments, handbags and video cassettes.

Effective Date:
This law would take effect immediately.

Fiscal Year In Which Full Fiscal Impact Anticipated:
N/A

Fiscal Impact Statement:

Effective FY02
FY Succeeding 

Effective FY03
Full Fiscal 

Impact FY03

Revenues (+)
$0
$0
$0

Expenditures (-)
$0
$0
$0

Net
$0
$0
$0

Impact on Revenues:  There would be no impact on revenues resulting from the enactment of this legislation.

Impact on Expenditures:  There would be no impact on expenditures resulting from the enactment of this legislation.

Source of Funds To Cover Estimated Costs:  N/A

Source of Information:
Department of Consumer Affairs

Estimate Prepared By:
Stephen Solomon, Legislative Financial Analyst


Latonia McKinney, Assistant Director


City Council Finance Division

Date Submitted to Council:
January 30, 2002.

FIS History:
To be considered by the Committee on March 4, 2002.

