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Proposed Int. No. 247-A

By Council Members Comrie, Brewer, Koslowitz, Palma, Recchia, Williams and Lander

A Local Law to amend the administrative code of the city of New York, in relation to the sale of tickets to the
general public by operators of theater, music, or sporting events taking place in New York City.

Be it enacted by the Council as follows:

Section 1. Legislative Intent. The Council finds and declares that transactions involving the purchase of

tickets for admission to places of entertainment are a matter of public interest and subject to the supervision of

New York City for the purpose of safeguarding the public against fraud, unequal treatment, and similar abuses.

Since 2007, when New York State repealed its ban on ticket resale, the secondary ticket market has grown

exponentially. New York City consumers currently must compete against ticket resale agencies, ticket brokers
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exponentially. New York City consumers currently must compete against ticket resale agencies, ticket brokers

and concert promoters to purchase tickets to musical, sporting or athletic events taking place throughout the

City.

In order to ensure that the public obtains accurate information on the availability of tickets to events at

places of entertainment throughout the City and to promote fair dealing in ticket sales, the Council finds that it

is necessary to require operators of New York City venues at which musical, sporting or athletic events take

place to disclose the total number of tickets made available to the general public for each event.

§2. Chapter 5 of title 20 of the administrative code of the city of New York is amended by adding a new

subchapter 19 to read as follows:

SUBCHAPER 19

TICKET SALES AT PLACES OF ENTERTAINMENT

§ 20-824 Definitions.
§ 20-825 Record Keeping.
§ 20-826 Penalties.
§20- 827 Conduct or Behavior Policies.

§20-824 Definitions. As used in this subchapter the following terms shall have the following meanings:

a. “Entry fee” shall mean the price fixed for a ticket at the time of initial sale by the operator of any place of

entertainment for admission to an event.

b. “Event” shall mean all forms of entertainment at places of entertainment including, but not limited to,

musical performances, concerts and all types of sporting or athletic events taking place in New York City.

Event shall not mean any kind of performance regularly scheduled to take place on a daily basis at the same

venue over the course of one or more weeks.

c. “Operator” shall mean any person who owns, leases, operates, or controls a place of entertainment or

who promotes or produces an event to be held in a place of entertainment in New York City.

d. “Physical structure” shall mean the place of entertainment or in the case where a structure either

partially or wholly surrounds the place of entertainment, such surrounding structure.

e. “Place of entertainment” shall mean any privately or publicly owned, leased, or operated location in
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e. “Place of entertainment” shall mean any privately or publicly owned, leased, or operated location in

New York City that has a permanent seating capacity in excess of three thousand persons, including, but not

limited to, a theater, stadium, arena, racetrack, or other place where performances, concerts, athletic games or

contests are held for which an entry fee is charged.

f. “Sell” shall mean to dispose of a ticket in exchange for money or other valuable consideration via any

medium, including, but not limited to, the Internet, box office, television, radio, newspaper, magazine, circular,

pamphlet, catalogue, display, letter, or handbill.

g. “Ticket” shall mean a license, issued by the operator of a place of entertainment, for admission to the

place of entertainment at the date and time specified thereon, subject to the terms and conditions specified by

the operator, which is offered for sale to the general public, and is not sold as part of a season ticket, corporate

or luxury box, or subscription package, and does not include any ticket offered as part of a targeted promotion,

at a discounted price or for free to specific individuals or groups.

h. “Sale date” shall mean the first day tickets are made available for purchase.

§20-825 Record Keeping and Disclosure. a. Any operator, or agent or employee of a place of

entertainment with the intent to sell or in any way dispose of tickets to an event for which an entry fee is

charged, shall maintain records disclosing the following information: (i) the total number of tickets made

available for purchase on the sale date; and (ii) the location of the corresponding seat, where applicable, for

each ticket made available for purchase. All such records shall be available for inspection to the commissioner

or to his or her duly designated representatives for a period of six months from the sale date. The failure of an

operator, or agent or employee of a place of entertainment to produce such records upon request of the

commissioner in accordance with this subdivision shall create a rebuttable presumption of the failure to comply

with the provisions of this subchapter.

b. Forty-eight hours prior to the sale date for an event, any operator, or agent or employee of a place of

entertainment with the intent to sell or in any way dispose of tickets to such event shall disclose in any offer or

advertisement for the sale of such tickets, including at the box office and on the website of the operator and/or
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advertisement for the sale of such tickets, including at the box office and on the website of the operator and/or

the place of entertainment, the total number of tickets that will be made available for purchase. Such

information shall be disclosed prominently in a size and style to be determined by the commissioner.

§20-826 Penalties. Any person who violates any provision of this subchapter or of any rule

promulgated thereunder, shall be liable for a civil penalty not to exceed the amounts specified in section 20-703

of this chapter.

§20-827 Conduct or Behavior Policies. Nothing in this section shall be construed to prohibit an

operator of a place of entertainment from maintaining and enforcing any policies regarding conduct or behavior

at or in connection with a place of entertainment or physical structure.

§3. This local law shall take effect 120 days after enactment, except that the commissioner of consumer

affairs shall take such measures as are necessary for its implementation, including the promulgation of rules,

prior to such effective date.
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