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I. INTRODUCTION

On Monday, February 6, 2017, the Committee on Technology, chaired by Council Member James Vacca, will hold an oversight hearing on the economic impact of the film and television industry on New York City. 
II. The Mayor’s Office of Media and Entertainment 
The Mayor’s Office of Media and Entertainment (MOME) encompasses the Office of Film, Theatre and Broadcasting (MOFTB) and NYC Media. 

MOFTB was created to consolidate the multiple permits producers were required to seek in order to film in New York City into one permit.
  Under the current system, producers are required to seek a permit from MOFTB if equipment (other than simple tripods) will be used, if production vehicles will need parking privileges, if exclusive use of City property will be required, if stunts will be performed on set, and if prop weapons, prop vehicles, or actors in policy uniform will be used.
 Such permits have a $300 application fee and an insurance requirement (which can be waived for those who can demonstrate unreasonable hardship), but also provide productions with free police assistance, free parking privileges and access to most exterior locations, including City parks, without charge, although some locations may require additional permission from controlling entities.
 

In addition to issuing permits, MOFTB is charged with promoting New York City as a production center.  As such, MOFTB hosts a variety of trainings, offers cooperative marketing programs and assists productions in locating space for rehearsals and filming.

NYC Media is the City’s official TV, radio and online network.
 It includes a radio station and six TV stations that attract 1.4 million TV viewers per week and 260,000 online video views per month.
 NYC Media programming includes live viewing of local government activities, children’s shows and shows designed to highlight the City’s diversity, history and cultural offerings.
 
III. FINANCIAL IMPACTS OF FILM AND TELEVISON PRODUCTION ON NYC
MOME has commissioned the Boston Consulting Group (BCG) to study trends in New York City-based media and entertainment. In the 2015 study,
 BCG found that filmed production (television, movies, commercials, news, and other productions) has experienced an increase in both spending and in full time equivalent employment.
  The study concluded that the entertainment industry brings roughly $9 billion dollars into New York City annually and is responsible for creating 130,000 jobs.

According to BCG, from 2011 to 2014, filmed entertainment production spending in New York City grew 6.4% (from 7.2 billion to 8.7 billion), adjusted for inflation.
 As per the 2015 study, this growth is largely due to increased production and not a rise in production costs.
 Between 2013 and 2014, for instance, the number of scripted shows produced in NYC grew by nearly 60% (from 29 to 46 shows).
 While movie production in New York City has declined (-13.6% since 2011),
 television (17.85%) and news production (6.6%) expenditures have both increased.
 TV production spending grew at a rate of 6.9% from 2002 to 2010, and it more than doubled  (17%) since 2010.

Production expenditures have a ripple effect on the City’s economy. Expenses include those for in-town production crews, catering, stage rental, transportation, production equipment, post-production services, and a host of other expenses, as captured in Figure 1 (pg 6).

Increased production spending has led to increased employment. From 2011 to 2014, full-time equivalent employment (FTE) grew from 94,000 to 104,000 employees.
 One unit of FTE represents one year of full time employment. For example, one person fully committed to a production for three months would be .25 FTE. Among the 104,000 FTE production jobs, production-related employment contributes 37,000.
 This includes employment like equipment rental, transportation, and construction. 

On par with production expenditures, much of the employment growth is in the television sector. FTE has grown approximately 15%, which correlates with the 17% growth in television spending.
 This has advantages over employment in movie productions, as television show schedules create more predictable, steady employment.
 Further, the increase in television shows with unconventional seasons has created opportunities for year-round employment (see Figure 2, pg 15).
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In addition to generating jobs, according to the 2015 study, filmed production creates an estimated $45 million in tourist revenue per year.
 This revenue is generated by tourists for whom attending a television show taping was an important or deciding factor for traveling to New York City.
 

IV. NEW YORK STATE AND CITY FILMING INCENTIVES 

In 2004, New York State created the Empire State Film Production Tax Credit.
 When the program started, it refunded 10 percent of a film production’s qualified, taxable, below-the-line (BTL) expenses and capped the refund at $25 million.
 BTL expenses are generally those spent on everything but creative talent (writers, producers, directors, actors), such as lighting, transportation, and crew.
 State legislation in 2008 increased the refund to 30%
 and in 2010 increased the cap to $85 million.
 In 2011, New York City collected an estimated $382 million in taxes from economic activity generated by the Credit.

New York City also incentivizes productions by providing co-advertising opportunities for film and television projects where at least 75% of the production was located in New York City.
  This program allows advertisements to run on bus shelters and subway cars for reduced costs if such advertisements include the “Made in NY” logo.
 The amount of ads MOME provides depends on the size of a production’s BTL budget.
 The production is also required to donate to a cultural institution identified by the New York City Department of Cultural Affairs.
 

V. RECOMMENDATIONS 
The 2015 study recommends that the city boost resources to MOME for permits and community relations; increase community engagement to better address complaints; explore ways to support local businesses; work with the state to maintain the stability of tax credits for production and post-production work; and attract more production to NYC through a variety of other measures, such as ensuring there is capacity to meet television production growth, like the construction of sound stages.
 Because almost all television shows stay in the city where their pilot was filmed,
 attracting television pilots may also enhance NYC production growth.
VI. CONCLUSION

The Council looks forward to hearing testimony from MOME on its filmed entertainment initiatives and learning more about the economic opportunities that currently exist and that may be created in the future through the film and television industry. 
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